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lowa has built a business environment that clears away obstacles to your success.
We’re a right-to-work state with the second lowest cost of doing business—and
one of the lowest costs of living as well. We offer programs that help you keep your
employees’ training up-to-date. Certified sites that are ready to roll when you are.
And there’s our commute—one of the shortest commutes in the nation. So you can
spend more time meeting your business goals. Without missing your kids’ soccer
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lowa Association of Business and Industry. “The Voice of lowa
Business since 1903" is the largest business network in the
state (serving as lowa's state chamber) with a long legacy of
advocating for a competitive business climate in lowa. ABI

offers its nearly 1,500 member companies and their employees
opportunities to network, learn best practices in lean processes,
workforce, workers' compensation, controlling health care costs,
employee drug testing, environmental issues and leadership. ABI
works “to foster a favorable business, economic, governmental
and social climate within the State of lowa so that our citizens
have the opportunity to enjoy the highest possible quality of life."
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A VIEW FROM THE TOP

2017 Sees Record Setting Policy
Participation by ABI Members

David Zrostlik
ABI Chair

Stellar Industries, Garner

dzrostlik@stellarindustries.com

Some of the most important work done
by ABI each year relates to public policy.
The most important part of that work is
the strong participation by ABI members in
the development of and advocacy for poli-
cies that help Iowa grow.

When the annual policy development
process is completed at this month's Ad-
vanced Manufacturing Conference, hun-
dreds of members will have participated in
one or more venues throughout the state.
That is terrific participation, and it sets the
stage for the real work that follows. That
is communication with state administra-
tors and elected officials of both parties all
across lowa.

You and your fellow ABI members are
the key reason that ABI has experienced its
award-winning public policy success over
the past several decades. ABI has been for-
tunate to have some of the best public poli-
cy experts as staff members over the years,
and the current team is no exception. But
even they tell us that you and your employ-
ees are critical to success.

Legislators and state officials want to
hear from you. They want to see your op-
erations, meet your employees and learn
about your business. They want to support
policies that will help you grow your busi-
ness and create jobs. The best way to help
them do that is to invite them into your
plant. When you do, you are doing the most
important thing you can do to help advance
ABI's public policy agenda.

Thank you for your strong participa-
tion in ABI's policy work, and thank you
in advance for your work with your legis-
lative delegation.

Allow me to end with a note about the
annual ABI Manufacturing Conference and
the third annual Legends in Manufacturing
Awards Dinner. Both events should be on
your calendar (they will be held later this
month), and I hope to see you there. Please
go to www.iowaabi.org to find out more. In
the meantime and as always, thank you for
your support.

EXPERT ADVICE

Big Data Companies Transform Industries,
Becoming Prime Acquisition Targets

Have you ever noticed the flood of relat-
ed advertisements online immediately after
you search for your favorite pair of shoes or
research new cars? It seems as though every
company today is collecting data for one rea-
son or another. Targeted marketing to con-
sumers through social media based on their
search history is one of the most noticeable
uses of this data, but you might be surprised at
how the collection and analysis of information
has transformed industries that have been
around for generations, such as agriculture.

Farmers today are continually looking for
ways to improve crop production through pre-
cision farming. Using new tools, such as drones,
farmers can now collect and process a wide
range of valuable information on their fields
and crops, including data on soil conditions,
precipitation, crop health and yields. All of this
information is used to produce maps and other
outputs allowing farmers to adjust irrigation,
chemical application and planting techniques

to maximize yields from their fields.

With the increasing importance of data
capture, acquisition activity among precision
farming companies has gained momentum.
For example, Monsanto made a splash in 2013
with its nearly $1 billion acquisition of The
Climate Corporation, a provider of agriculture
analytics and risk management solutions. The
Climate Corporation has since acquired a host
of related companies, expanding its geography
and product offering. Other notable transac-
tions include Trimble's acquisition of Miiller-
Elektronik, a German provider of implement
control and precision farming solutions, and
AGCO's acquisition of Precision Planting, a
producer of seed spacing and depth control
products, from The Climate Corporation.

Agriculture is just one example of an in-
dustry being transformed by new informa-
tion; the collection of data is affecting every
business around us. Those businesses that ef-
fectively collect and/or analyze data are sure
to continue to be of high interest for acquirers.

Kyle Larson
Advisers, BCC

kyle@bccadvisers.com
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<44 EVENT REWIND

Leadership
lowa University

IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

August 6-10 marked the ninth year of the ABI

Foundation'’s college program, Leadership lowa

¢
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University. A group of 17 students representing
9 colleges and a variety of majors took part

in the fast-paced week based in Des Moines.
Participants received a first-hand look at a
variety of industries and organizations in

lowa, and had the opportunity to connect with
more than 100 lowa professionals during their
week. Students heard from dynamic, thought-
provoking speakers and took part in discussions
and activities to help set them up for future
success. To learn more about Leadership lowa

University, visit LeadershiplowaUniversity.com.
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STORY CONSTRUCTION

YOUR PARTNER - FROM CONCEPT TO COMPLETION -
FOR YOUR NEXT CONSTRUCTION PROJECT

« Indoor sports facility

« 36,500 SF pre-engineered building
« Indoor soccer field
« Kitchen & concession area
 Party room space

AUTHORIZED BUILDER

NUCOR

BUILDING SYSTEMS

CONSTRUCTION
www.storycon.com
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Iowa companies learn how

data can help

drive their business

Business owners are in a world where they can learn
the tiniest of details about their customers’ habits, their
employees’ whereabouts and how their machines and
equipment — even their lightbulbs — operate. And that'’s
only the tip of the iceberg.

“It sounds ridiculous, but when you think about it,
you literally have data coming from almost every piece of
equipment and even the products,” said Jeremy Clopton,
the director of forensics and valuation services for BKD,
which has an office in Des Moines. “It's not sci-fi anymore.
It's here. That's really what's making this such a challenge.
Data is literally coming from everywhere.”

While data is everywhere, that doesn't mean all of it is
useful or that businesses leaders should even be focused
on it, experts say. There’s also the challenge of how to cap-
ture, store, transfer, analyze, search, share and more.

“People see how easy it is to make charts in Excel, and
they see a big pile of data and all of a sudden they are ge-
niuses,” said Jason Greer, the owner of Higher Standard
Consulting in Des Moines. “Sometimes they misunderstand
and end up making bad decisions. The hard part is taking
that big data and realizing what is truly valuable in it.”

Greer said the classic example is a group of board mem-
bers with a pile of charts with various metrics. Each person
interprets the informational differently and chooses to fo-
cus on what he or she views as the most important even if
it'sinformation that has no importance to the business.
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It's not sci-fi anymore.

It's here. That's really
what’'s making this such a
challenge. Data is literally
coming from everywhere."

Jeremy Clopton
Director of Forensics &
Valuation Services, BKD

“What I find is that companies will usually measure
what's easiest to measure,” he said.

Clopton’s job is to help inform organizations how they
can use their data to better run their business. Depend-
ing upon the nature of the industry, this might be finding
ways to reduce fraud. For others, it might mean adjusting
services for clients to better meet their needs or organiz-
ing employees to increase productivity. In the agriculture
industry, it means telling farmers where they missed plant-
ing a seed in the field or predicting when a disease might
strike their crops.

“Everybody is talking about big data, and everybody is
talking about analytics, but then that'’s all theyre focusing
on,” Clopton said. “They're losing sight of the end, of the
fact you're still doing the same thing you've been trying to
do the entire life cycle of your business — how do you want
to do this? Data is secondary. It's not the focal point. You
have the goals, and how does the data support them?”

BUSINESSES BEGINTO APPRECIATE
WHAT “BIG DATA" CAN OFFER

Data analysts and business owners alike agree the
term “big data” is one of the newest catchphrases. They
also agree it's challenging to explain what quantifies as “big
data” because it's different to each business. For some, it's
when Microsoft Excel can no longer handle the informa-
tion; others, when the computer can no longer support it.
Some Iowa businesses even avoid use of the term.

In general, Clopton explains it as “a lot of data that is com-
plex and diverse and coming from a lot of different systems.”

Analyzing data is a small component of BKD’s work,
but it represents a rapidly growing sector of its portfolio,
said Marv Debner, a partner with BKD.

Clopton said business owners often get focused on
their data. Once they realize it's secondary to their deci-
sion-making, then they can begin to use it more effectively.

“It's really easy to lose sight of the fact that data’s only
useful if it's helping you meet your goals,” he said.

The first step for business leaders is to set their busi-
ness strategies and objectives. Only then do they ask what

PLAN FOR TOMORROW.
ENJOY THE SUCCESSES OF TODAY.

At Grinnell Mutual, we're always looking forward to tomorrow.
So even if the plans you have for your business aren't the same
as what the future holds, you'll be ready. Because we're ready.
Trustin that. Trust in Tomorrow.®

Contact a Grinnell Mutual agent today.
grinnellmutual.com

AUTO | HOME | FARM | BUSINESS

S GRINNELL

MUTUAL.

Trust in Tomorrow¢

“Trust in Tomorrow.” and “Grinnell Mutual” are registered trademarks of Grinnell Mutual
Reinsurance Company. © Grinnell Mutual Reinsurance Company, 2017.
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data would be useful to meet those objectives and strate-
gies. If leaders are uncertain or don't have that information,
then they need to start capturing it as they move forward,
Clopton said.

Greer said he asks companies to focus on the “lan-
guages of levers,” the information that affects the basics
of the business, such as problems the business faces and
how to solve them, how to increase revenue, and how to
reduce costs.

“The hardest thing is to get companies to simplify
down what truly is the essence of the business and what
are the drivers of that,” he said. “People are going to be suc-
cessful with big data when they ask what is the real ques-
tion weTe trying to answer here. That's where you start.
You don' start with the big pile of data and look at what it's
trying to tell you.”

DATA, NEW TECHNOLOGY
ARE SIGNIFICANT DRIVERS
OF PRODUCT OFFERINGS

John Deere uses the newest technology to develop
products and services that help its customers collect vari-
ous types of data. This starts with planters, combines,
sprayers and other equipment and how they perform, and
continues with the software within these machines that
collects data about seed planting depth, soil moisture and
much more.

This is changing the way farming is done in Iowa and
across the world, said Lane Arthur, the director of digital
solutions for John Deere.

“One of the things we are seeing in agriculture today is
if we can show our customer the data from their operation,
from what's actually happening on their farm, then they
are able to make better and more informed decisions about
how they can manage their farm,” Arthur said.

The data John Deere’'s machines collect is accessible
through mobile and web-based applications. Customers
can choose to share this information with about 80 other
partners and receive immediate feedback on when to spray
a field or what type of seed to use for planting.

Technology also has made John Deere's machines
more sophisticated to provide data in the form of proactive
machine alerts that notify the operator if a part is close to
breaking or has another problem. This gives farmers more
notice and less down time with the piece of equipment,
Arthur said. Machines also are equipped with cameras
and other sensors that guide the operator in planting and
other functions.

Stacey Pellett, a state public affairs manager for John
Deere, said more detailed data combined with precision
agriculture tools helps farmers move at a quicker pace.
Previously, most waited until the end of harvest before ap-
plying fall fertilizers. Now they can share the data about
the crops that were harvested from a field and the details
of the soil with their agronomist, so that within 24 to 48
hours after harvest, they can be back in the field applying
their fall fertilizer.

More data that is scientifically based means a higher
confidence in those decisions and the ability to be better
environmental stewards, she said.

“We can change the way we farm and see an improve-
ment in the way the ground is responding,” Pellett said.

The future of agriculture will mean even more detailed
information about what is happening within a specific
field, Arthur said. Farmers will break their fields down into

zones and be able to fertilize and plant the field based on
elevation, soil type and other factors.

“They can manage those parts differently because they
have the data,” he said.

DATA OFFERS PAST
INSIGHT, PREDICTIONS AND
OPTIONS TO CHANGE

Data analysts mostly agree data can be grouped into
three areas:

« Descriptive: What has happened? This historical
analysis can help organizations learn why something
happened or more information about a company's
customers and their habits. This can help businesses
review processes to determine whether they have
enough inventory; if their equipment operates
efficiently and whether they meet guaranteed
product windows, for example.

« Predictive: What's likely to happen? Will customers
buy new products? Who are potential customers?

« Prescriptive: What changes could be made to meet
the predictions? For example, how could a lifestyle
change affect a person’s health? Should an insurance
company stop selling a specific type of policy to a
specific age group?

The latter two areas are often ignored.

“Most companies are not ready for predicting the fu-
ture,” Greer said. “Most companies right now spend a lot of
time looking at the past.”

The ability to analyze the appropriate data means busi-
nesses can develop new products or adjust current product
offerings to better serve clients, and they can better learn
what they need to know to run their business. For manu-
facturers, it can help them decide whether to purchase new
pieces of equipment or provide quotes for clients about the
cost of producing a product.

“The simple question is: Is the data actionable? Can I
see a piece of data today and know how it's going to help my
business perform in 30 or 60 days?' " said Tim Ernst, a part-
ner for cloud and enterprise resource planning software
solutions for BerganKDV.

A business’s data is most effective when its data is
healthy and its systems are tied together so it can under-
stand how sales, accounting, inventory and more are con-
nected and affect the future, he said. For example, a busi-
ness should be able to pull how many customers have
bought a part and not yet paid for it, or how long it takes to
produce a particular widget. A business also needs to make
sure its data is consistent across the board for analyzation.
If one system tracks client gender with an F or M, then
other systems need to be the same or recognize the various
tracking nuances.

Having clear objectives can help business owners know
which data to collect, said Nick Street, a research professor
and department executive officer in the Tippie College of
Business at the University of Iowa. However, he said there
is a bit of trial and error as a business’s data is collected and
filtered to determine what is valuable and can help drive
predictions. Sometimes predictive models are built to de-
termine this.

Business leaders move into the predictive side as their
businesses become more mature, Street said.

“A lot of the people I work with have been collecting
data for years, and they're just now figuring out what to do
with it,” he said.



A CUSTOM PUBLICATION FOR ABI

One of the biggest challenges business owners face
is trying to combine data that is being collected through
separate software programs, Ernst said.

The majority of Iowa business owners need to catch up
when it comes to implementing new technology that will
allow them to collect more data, he said. The challenge is
fighting a mindset to continue doing things how they have
previously been done or resisting an investment in new
technology because a high dollar amount has already been
invested in old technology.

LEARNING INSTITUTIONS

store, and even where to place the candy bars on the shelf
within the store.

Iowa’s programs are teaching students to do this and
more. Students dive into “big data” manipulation and are
taught how to read text data such as insurance claims and
medical records to extract data. Students participate in real
projects for corporate programs as part of the work for
their degree. Faculty members guide students as they sort
through a company’s data.

“That’s when they really see how messy and ugly data
is, and to dig through it and see what's relevant and what's
not and to make solid predictions and well-justified conclu-

OFFER MORE DATA ANALYTICS
EDUCATION OPPORTUNITIES

The University of lowa has three academic programs
geared toward data collection, mining and analysis. Inter-
est in the undergraduate business analytics and informa-
tion systems degree has grown from no students to 200 in
about two years. The University's off-campus master’s de-
gree programs are full.

“Companies are seeing the value of it, and students say,
‘T want to be that valuable person, ” Street said, adding that
the insurance, accounting/financial and retail industries
have all ramped up their hiring of data analysis positions.

“They are really investing in how we analyze customer
data and make better decisions,” he said.

This can mean using customer data to determine
where to build stores, how many candy bars to have in the

sions,” Street said.

THEY ARE REALLY INVESTING IN HOW
WE ANALYZE CUSTOMER DATA AND
MAKE BETTER DECISIONS. y

- Nick Street

Research Professor & Department Executive Officer,
Tippie College of Business at University of lowa

LASER CUT. MACHINED, WELDED,
AND FABRICATED PRODUCTS

Steffensmeier Welding & Manufacturing, Inc. is dedicated to providing
our customers with the best value and highest quality in our laser cut,
machined, welded, and fabricated products.

Celebrating 35 Years

Steffensmeier Welding & Manufacturing
1311 Pilot Grove Road, Pilot Grove, IA 52648 | 319.469.3961 | steffweld.com

THE IOWA
CLINIC

515.875.9855

one 4ay.  THE IOWA CLINIC
Offering Exceptional
he \gmf w\g. Executive Health Experience

) Your time is at a premium, so your Executive
ohe ?l‘F@. Health physical will be completed in one day at
our state of the art, multispecialty clinic in West
Des Moines. No traveling out of state to receive
access to top tier specialists, we are proud to say

they are working right here in your community.

You only have one life. Participating in The lowa
Clinic Executive Health Program may be one of
the most important things you do for yourself

and your family.
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EMBARRASSED EXECUTIVE

I keep hearing that “Big Data” can help me run my business, but my accountants just keep giv-

o ing me overly complicated spreadsheets and financial information that is looking to the past,

not the future, months after the information would have been useful. How can I use data I already
have to influence decisions I should be making today that will impact my business immediately?

The power of data and data analytics has the potential to revolutionize how businesses inter-

e act with accounting systems to make decisions, and this revolution has already begun. The
accounting and finance department of the future is going to be composed of professionals capable
of providing more forward-looking analysis. To make this happen, accountants should start thinking

like data managers.

Accountants as data managers

The average smartphone today can tell us when our
flight is delayed before we even ask. Our map apps can
find alternative routes in real time when there is a traffic
jam. We can receive restaurant recommendations when
visiting a new city based on our history of dining out.
Smartphones gather data, report to you, and offer ru-
dimentary analysis. Processing data is similar in ac-
counting departments.

1. Data is entered into the accounting system.

2. The information is used for board/owner reports, re-
porting to banks, and management reports.

3. The data and reports are analyzed to understand the
information and make better decisions.

Many accounting departments spend all their time on
the first two steps, but not nearly enough time provid-
ing insight into what the data means to stakeholders.
One key to transforming data into decision-making is
to automate all three phases of the accounting and fi-
nance departments.

Reduce manual data input

This section may make decision makers want to take a
nap, as it deals with accounting details, but minimizing
manual entries is a very important risk management
and efficiency tool. How many manual journal entries
does your business post on a monthly basis? Most ac-
counting systems have several modules that are de-
signed to make accounting jobs easier. Think of your
accounting system’s cash and bank reconciliation mod-
ule. Often this module helps record bank fees and in-
terest without ever having to post a journal entry. The
data is entered into a field while doing the reconcilia-
tion, and the system automatically posts the journal
entries. If your department is still managing manual
journal entries, review your data entry process to iden-
tify opportunities to better utilize the accounting sys-
tem — it may require some training and learning.

Here are some other ways to reduce total input time:

« Identify modules in your accounting system that are
not being fully utilized or those additional modules
that may be purchased to save time.

« Review manual journal entries to identify where the
accounting department may not be utilizing the ac-
counting system.

» Review reports that require significant manual ma-
nipulation once exported and determine how these re-
ports can be run directly from the system.

Good input equals more efficient reporting
Reporting is only as good as the data entered. If your
business has industry-specific accounting software, the

basic reports are generally very robust — but they only
work if the data is properly entered into the modules de-
signed to capture that information. If your reports are
not working, your first step is to confirm that the data is
being entered properly. The next step is to figure out if
the software needs updating or if the users need training.
Here are some ways to reduce reporting time:

» Review reports that require additional data once out-
side the accounting system and identify how this data
can be captured in the accounting system.

« Include more data, rather than less, when designing
reports. It is easier to delete unnecessary data than to
create entirely new reports.

« Eliminate manual manipulation of accounting data
outside of the accounting system.

Automating the analysis of your data

Data analysis is often the area where finance profes-
sionals do not fully use their tools and training to truly
have an impact on a business. This is not only because
they have spent all of their time on input and report-
ing, but because in-depth analysis takes time. However,
even basic reports can highlight important issues.

For instance, imagine if your accounting system pro-
vided a report every morning that listed vendors who
exceeded a procurement threshold. What if the ac-
counts payable manager in your department received a
daily report of all invoices entered that were more than
three times larger than the average invoice for that
vendor? Identifying invoice anomalies is a simple step
in identifying high-risk transactions that may need
special attention. This type of analysis doesn't need to
wait on your staff; it can be generated automatically on
a daily basis.

Here are more ideas for automating analysis:

« Create exception reports that identify anomalies in
the data.

« Include operational data in the accounting system to
help with analyzing data.

« To create more timely analysis and increase the num-
ber of users of the data, set reports to run on a recur-
ring basis and disperse them to interested parties.

In summary, data analytics are here to stay. Start the
conversation with your internal and external account-
ing teams as to how the analytics can help you and
your team make decisions in a more timely and in-
formed manner. ®

- e
Matthew Johnson

CPA, CFE,
CliftonLarsonAllen

matthew.johnson@
CLAconnect.com
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Feeding the world is a major task. That's why the many

agribusinesses inside the Cultivation Corridor are doing more
every day to ensure the needs of a growing world population are
met. This investment puts us at the forefront of ag innovation and
ensures a stronger economic future for lowa.

cultivation

CORRIDOR®

Community Banking
Specializing in Commercial and Construction Lending

Local decisions mean...

» Customized Loan Terms

* Responsive Service

* One-on-One Relationship Management
* Exceptional Service

* The latest in Cash Management Services

Phone: 515-225-2641

Cole Dean’
Hornbuckle Whitaker
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Online at - 324'-7.: BANK
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CAPITOL BUSINESS

EMPLOYEE VOTER
REGISTRATION WEEK

Relocating or Expanding?
XPLORE THESE IOWA OPTIONS
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...AND MORE!

m SEPTEMBER 25-29, 2017

America works better when Americans vote. But
Americans can't vote unless they are registered!

The truth is that registering to vote is simple
and doesn't take much time or effort.

Employee Voter Registration Week is an effort
to shrink the number of unregistered eligible
private sector voters across the country. The
initiative does not tell employees how to vote
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or whom to vote for; instead it provides infor-
mation to help employers encourage voter reg-

Nicole Crain istration. During the week of Sept. 25-29, pri-
Senior Vice President, vate sector organizations unite to work toward
Public Policy our common goal.

ncrain@iowaabi.org . .
EMPLOYERS can participate by communicat-

ing with their employees and member com-
panies about the importance of registering to
vote, learning about the issues affecting their
industry, researching the candidates on the
ballot, and voting in their next election. Visit
the Employer Resources section on www.em-
ployeesvote.com.

EMPLOYEES can participate by registering to
vote or updating their voter registration infor-
mation by visiting www.employeesvote.com.
..... — . Once there, they can learn more about their

: state’s voting deadlines and ask their friends
and family to do the same.

Information provided by BIPAC.

OMING SO0
Speculative Buildings in:
Spirit Lake, Fairfield
and Perry

Did you know?

« Out of 35 developed countries, the United States
ranks 31st for voter turnout.

Contact Iowa Area Development Group for
assistance with:

e Site & Building Location Services

e Financial Incentive Packaging

e Project Management & Technical Support

WIADG

lowa Area Development Group

PARTNERS IN PROGRESS

« 1in 5 voters live in states requiring photo IDs to
vote, but don't know it.

www.IADG.com /[lf 800-888-4743
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CALENDAR OF EVENTS

SEPTEMBER 19
Legends in Manufacturing Awards Dinner
Prairie Meadows Event and Conference Center | 1 Prairie Meadows Drive | Altoona

SEPTEMBER 20
Advanced Manufacturing Conference
Prairie Meadows Event and Conference Center | 1 Prairie Meadows Drive | Altoona

NOVEMBER 2
Connecting Statewide Leader Event
Greene County

Visit www.iowaabi.org and click the “Events” tab for details on upcoming events.

A National CPA & Advisory Firm

More than 90 years after the first ledger entry, BKD is still
proudly delivering unmatched client service to businesses
looking to manage change, make wise decisions and bolster
the bottom line. Experience trusted advice from a firm
that was built to last.

Marvin Debner // Partner
mdebner@bkd.com // 515.418.9888
bkd.com

experience

CPAs & Advisors

3Consulting, Inc.
Gilbert & Cook, Inc.
Milestone Corporation
Triangle Financial Services, Inc.

Veel Hoeden Consulting

Van Meter

RERE Yy €@ Ag;\“

Office interiors and products

ASK ABOUT OUR EXCLUSIVE BUY
ABI AFFINITY PROGRAM BENEFITS!

3 FURNITURE

PROMO

PRODUCTS

FREE

STATEWIDE DELIVERY All 1®
ON ALL SUPPLY ORDERS Stee

HON

STOREY KENWORTHY | 800-622-4536 | WWW.STOREYKENWORTHY.COM
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REACH STATEWIDE DECISION MAKERS WITH
THE POWER OF THE PURSE STRINGS

\) Iowa Association o
=P = Reserve your Space by November 18th

The Iowa Association of Business and Industry’'s Annual Resource
Guide promises to be one of ABI members’ most used reference tools!

FEATURED TOOLS

BUSINESS 4  4af
RESOURCE g
guide

Legislative Handbook
Planning Calendar
Membership Directory

WHAT KEEPS YOU
UP AT NIGHT?

« PROTECT YOUR BUSINESS

« REWARD YOUR KEY EMPLOYEES

« COORDINATE YOUR SUCCESSION PLAN

« OVERSIGHT OF YOUR RETIREMENT PLAN

Y7 Northwestern Mutual
'\: Wealth Management Company*®

MCGILL JUNGE

WEALTH MANAGEMENT

ED McGILL ROSS JUNGE
\ MANAGEMENT  DIRECTOR
OF INVESTMENTS

2414 128TH STREET URBANDALE, IA 50323 | 515-777-3835 | MCGILLJUNGE.NM.COM

05-5000 © 2017 Edward McGill, and Ross A. Junge, Northwestern Mutual representative and associate representative, use McGill Junge Wealth Management as a
marketing name. McGill Junge Wealth Management is not a legal entity or separate business. Northwestern Mutual is the marketing name for The Northwestern
Mutual Life Insurance Company (NM), Milwaukee, WI (life and disability insurance, annuities, and life insurance with long-term care benefits) and its subsidiaries.

'."quigt s*You ?

ENDOW IOWA TAX CREDIT PROGRAM

G /'\/e @ rece /'\/e_ Making a gift through your local community

foundation is rewarding—in more ways
than one. Your gift creates lasting good,
and the Endow lowa Tax Credit Program
makes it easier, more rewarding and more
affordable for you to give to the causes you
care about in your community.

FOR GOOD. FOR IOWA. FOREVER.

IOWA Learn more about your
COMMUNITY local community foundation at
FOUNDATIONS www.lowaCommunityFoundations.org.

IU\\\
ci

r( il \ny lowa Community Foundations is an initiative of the lowa Council of Foundations.




AHEAD OF THE CURVE

A CUSTOM PUBLICATION FOR ABI

Leadership lowa University
showcases path to success in lowa

Jessi Steward, Marketing & Programs
Coordinator

Iowa Association of Business and
Industry Foundation

“What is my next step?” “How can I
get there?” “What can I do to stand
out?” These are just a few of the
many questions at top of mind for
college students heading back to
campuses across the state this fall.

Colleges are no longer defined by the
courses they offer, but rather by the
experiences and outcomes they can
provide their students. From working
alongside leadership at a global com-
pany in Chicago to spending a semes-
ter interning at the UN. in Vienna,
students are on a constant search for
their next big resume-builder outside
the confines of a classroom.

With the need for talented workforce
in our state, the ABI Foundation works
to show off what Iowa has to offer
to a new group of bright, forward-
thinking college students each sum-
mer through the Leadership Iowa
University (LIU) program. LIU offers
the hands-on learning experience that
students crave while connecting them
with professionals and opportunities
available to them — and they don't
even need to use a passport.

Marilyn Mueller, professor of man-
agement at Simpson College and
curriculum chair of the LIU Board,
helped develop the program in its in-
ception and continues to provide the
opportunity for Simpson students to
attend each summer.

“Students today learn best when
there is a strong experiential com-
ponent, and LIU has perfected that
approach. In some ways, LIU is a

‘mini-internship’ and an intensive
introduction to Iowa on a scale not
otherwise available,” said Mueller.

This year's program was held Aug. 6-10
and based in Des Moines. During their
five days together, the students were
exposed to a variety of industries in
Iowa from government and business
to manufacturing and agriculture. Par-
ticipants visited organizations, heard
from inspiring speakers and took part
in activities to better prepare them-
selves for the years ahead.

“For one concentrated week, stu-
dents directly experience a variety of
professions and learn about career
paths and service opportunities that
they would otherwise miss. Because
of the willingness of Iowa profes-
sionals to help with our program, we
have put together an incredible week
for participants,” explained Mueller.

Student participants had the oppor-
tunity to connect with more than
100 Iowa professionals from a wide
range of backgrounds in just five
short days. As part of their experi-
ence with LIU, each student will be
assigned with a mentor, who is an
Iowa professional who works in his/
her career field of interest.

“LIU was an incredible experience
that can be compared to none. The
professionals that I met were always
interested in my future career goals
and offered advice to help guide me
on the right path to accomplishing
those goals,” said Keaton Hoogen-
doorn, a senior accounting and busi-
ness major at Dordt College.

Allie Karpurk, a senior at Simpson Col-
lege studying political science, noted
that participating in LIU gave her a

unique perspective as a nonnative Io-
wan, and even allowed her to explore
additional career options she had not
previously considered, despite having
recently interned in Washington, D.C.

“Prior to this experience, I knew
little about the job prospects in
Iowa. I can thankfully say that has
changed,” Karpurk said. “My experi-
ence in the program expanded my
knowledge on career opportunities
and industries available in Iowa and
provided me with connections and
great friendships I would not have
made anywhere else.”

My experience in the program
expanded my knowledge

on career opportunities and
industries available in lowa and
provided me with connections
and great friendships | would
not have made anywhere else.

Allie Karpurk,
Senior at Simpson College
studying political science

Participants walk away from LIU
with a new perspective and appre-
ciation for the state of Iowa, as well
as great connections and friendships
with like-minded student-leaders.
Students realize that those big oppor-
tunities they are searching for can be
found right here in our great state.

To learn more about Leadership
Iowa University and how it can com-
plement your organization's summer
internship program, visit Leader-
shiplowaUniversity.com. ®

ARE YOU AN ABI MEMBER? CHANCES ARE THE ANSWER IS YES.

ABl is Iowa’s oldest and largest business network, representing almost 1,500 businesses of all types and sizes
employing over 330,000 Iowans in all 99 counties. If you are not sure if your organization is a member of ABI,

contact Dorothy Knowles at 515-235-0568 or dknowles@iowaabi.org.

ADVISORY COUNCIL

4;;

STEVE CASSABAUM
21st Century Rehab

JIM NALLEY
BCC Advisers

PAUL DREY
Brick Gentry P.C.

DEBI BULL
BrownWinick Law Firm

MIKE O'DONNELL
CIRAS

| MARK WYZGOWSKI
CliftonLarsonAllen

DEREK BLEIL
EMC Insurance

MICHAEL TEACHOUT
Focus OneSource

IACOVOS ZACHARIADES
Global Reach

JULI JENKINS
LMC Insurance and Risk Management

LANCE GARDNER
Principal

ANN BLOCK
= Tero International

W NATALIE SPITZIG
The Iowa Clinic

RENA STRIEGEL
Transition Point Business Advisors

GREG SHIREMAN
Wellmark, Inc.

IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

74N
ABly

Business Record IOWA | September 2017

15B



A CUSTOM PUBLICATION FOR ABI

IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

74y,
ABly

With both dental and vision benefit options, Delta Dental of lowa has you covered.
Our large provider networks, flexible plan designs and local customer service make
it easy for you to keep your employees happy and healthy. Take a closer look and
see why we’re one of lowa’s leading benefits providers.

& DELTA DENTAL

deltadentalia.com
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