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RecRuiting VeteRans: 

A SmArt tActicAl 
mAneuver
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There’s one very good reason Iowa has become 
an epicenter for innovation. We put our money 
where the breakthroughs are. Iowa poured 
more than $80 million into over 200 bioscience 
projects in the last 10 years. Over 78% of our 
patents impact advanced manufacturing. And 
last year Iowa graduated over 2,000 engineers 
to help turn innovations into profits. So visit 
iowaeconomicdevelopment.com. And discover 
the reasons your company should take the fast 
lane to Iowa.

INNOVATION 
GETS ITS OWN 
FAST LANE HERE.

REASON
#5

2ND STRONGEST 
STATE in the Midwest 
for start-ups.
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 When ABI joined with longtime member 
Business Publications Corp. to create Busi-
ness Record Iowa a couple of years ago, one 
factor was the increased publishing schedule 
such a move allowed us. In partnership with 
BPC, we are now able to cover issues in a 
much more timely way.
 There is no more timely an issue than work-
force. ABI members of all sizes, no matter their 
industry or location, are looking for people.
 One key pool of highly skilled workers is 
composed of veterans. In the coming months, 
America’s military will see hundreds of thou-
sands of people being discharged. We want 
those veterans to know they will be enthusiasti-
cally welcomed in Iowa. That is the focus of this 
edition of Business Record Iowa: why hiring vet-
erans is a smart tactical move. You will find in-
formation inside about ways your company can 
reach out to vets and increase your workforce.  
 A key resource for your company is the 
Home Base Iowa program, our state’s initiative 
to help recruit retiring veterans to Iowa. For 

more information about how Home Base Iowa 
can help, visit https://homebaseiowa.gov/.
 On other matters as this edition of BRIo-
wa goes to press, ABI is busy on all fronts.  
 Hundreds of members from all over the 
state are participating in the annual policy 
development process and final preparations 
of the biennial D.C. Fly-In are now under-
way. Programs and events, such as the Iowa 
Advanced Manufacturing Conference and Bi-
zWise sessions, are ongoing. The ABI Founda-
tion is deep into Leadership Iowa and its col-
lege counterpart, Leadership Iowa University.
 All that activity is taking place with one 
goal in mind: to add value to you and your 
business. Let us hear from you with your sug-
gestions about ways we can help further or 
do things better. Remember, in the year ahead, 
when the question is asked about who will 
lead the way in making Iowa an even better 
place to live and do business, “Why Not ABI?” 
Thank you for your support.  

a view from the top

Veterans provide critical workforce pool

Paul Gregoire
ABI Chairman

Emerson/Fisher, 
Marshalltown

paul.gregoire@
emerson.com
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expert advice

 Your company works diligently to 
create a safe environment for employees. 
You shovel walkways, focus on ergonom-
ics, and champion health and wellness 
initiatives. But even in the safest work 
environments, accidents occur. And the 
resulting workers’ compensation costs 
continue to affect your bottom line.
 One way to control these costs is by 
implementing a preferred provider pro-
gram. This program can provide educa-
tional tools to improve claims handling 
procedures, select qualified and repu-
table medical providers, and formalize a 
workplace injury process. 
 When developing your preferred 
provider program, remember the fol-
lowing components:
 1. Accurate reporting. The key to 
controlling workers’ compensation 
costs is knowing what to do when an 
injury is first reported. A preferred pro-
vider program helps you manage the 
first 24-48 hours of a workers’ compen-
sation claim by providing detailed em-
ployee reporting procedures, collecting 
accurate information, and assisting in 
finding prompt and appropriate medi-
cal care for injured workers. 
 2. Quality medical attention. Your 
insurance carrier can help identify 

medical providers who provide quality 
care and maintain open lines of commu-
nication. Providers are selected based 
on their experience with workplace 
injuries, their familiarity with workers’ 
compensation and their training in oc-
cupational medicine.
 3. excellent communications. The 
foundation of any successful preferred 
provider program is how well everyone 
understands his or her role in handling 
workplace injuries. An effective pro-
gram stresses open communication 

between employees, employers, medical 
providers and claims personnel by pro-
viding easy-to-follow procedures. 
 The key is to have a workers’ com-
pensation action plan ready before an 
injury occurs that includes a clear set of 
procedures and expectations with sup-
porting tools to guide the process — be-
ing sure the plan takes advantage of a 
preferred provider program to handle 
work-related illnesses and injuries and 
to help control costs. 

CoNTRoL WoRKERS’ CoMp CoSTS FoR YouR CoMpANY

Leslie Bramwell, CpCu, Senior Workers’ Compensation program Coordinator,  
EMC Insurace Companies, leslie.r.bramwell@emcins.com

https://homebaseiowa.gov/
mailto:abi@iowaabi.org
http://www.iowaabi.org
mailto:leslie.r.bramwell@emcins.com
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event rewind

Clockwise from left: Kaci Conetzkey, a volunteer from DMACC, leads her group in a teambuilding activity;  Students listen intently to 
speaker David Williamson; Williamson, right, talks with a student about proper presentation skills.

Business Horizons
June 28 - July 2 | CentrAl College, pellA

Clockwise from top right: Students exercise their creativity in building a product out of junk; Mike Byram of BH Sponsor Vermeer 
Corporation speaks to students during graduation; Students play rock-paper-scissors to decide who will get an item during the junk game; 
a member of the Media track show off the BH newspaper to her parents.

ABI Board Member Mary landhuis of lisle Corporation in Clarinda, 
left, listens as her son, nik, explains his product during the BH 
Innovation trade Show.

Chris ohnysty of BH sponsor John Deere, left, learns about products 
during the trade show.

Karen rieck of FBl Financial group, Inc., and 
chair of the BH board welcomes students to 
the program. 
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BE MORE PERSUASIVE.

Tero InTernaTIonal: Providing customized training proven 
to transform people and deliver the results you need.

www.tero.com | training@tero.com    
515.221.2318  ext. 204

Rowena Crosbie, President

Achieve. Lead. Outclass.

It’s not the best ideas that get accepted. It’s the ideas presented most persuasively.  
 
The best presentations do more than inform. They persuade. 
How are people persuaded?
 
As technology advances and becomes easier to use, people often find face-to-face 
interactions more difficult. As a result, presentations fail, opportunities are lost, 
relationships suffer and business results fall short of goals. Contact Tero to learn 
the secrets and the science of delivering persuasive presentations. 
 
2015 Public Workshop dates for IMPaCT: How To Speak Your Way To Success:

        • September 29-30      • October 6-7      • December 1-2

First row, L to R: Students put together a puzzle during the first day of Business Horizons; student Susie Lupkes 
posts information about herself during an orientation activity; Kevin Lopez and Jared Coady get to know one another 
on the first day of BH.

Second Row, L to R: Media Track Industry Adviser Ann Viser, right, welcomes a student and her parents to BH; 
students draw photos illustrating their interests during an orientation activity; speaker David Williamson talks to a 
student about her career aspirations. 

http://www.tero.com
mailto:training@tero.com
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Capitol Business

 Gov. Terry Branstad completed his review of bills 
from the 2015 Legislature on July 2. Due to editorial dead-
lines, this month is the first opportunity we have to share 
some highlights of the session. Although the veto period 
ended only one month ago, ABI members are well into 
planning for the 2016 legislative session. Three of the five 
public policy committees have met, and the remaining 
two will meet next week. There is still time to register; go 
to www.iowaabi.org to see the agenda.
 Now for a 2015 Recap: 
Tax Reform: Unfinished Business
 Although legislation to clarify the taxation of re-
placement parts and consumable supplies has biparti-
san support, budget realities and political differences 
prevented the ABI priority from moving forward in 
2015. ABI is receiving feedback from members and eval-
uating what tax policy should be introduced in 2016.
Economic Development: Achieved
 At ABI, we view economic growth as anything 
that helps keep and expand existing businesses and 
allows Iowa to attract new business. The 2015 session 
was a successful one for economic growth through in-
creased resources for transportation and telecommu-
nication infrastructure. ABI supported an increase in 
the state fuel tax as one piece to addressing Iowa’s de-
ficient roads and bridges. Additionally, ABI supported 
expansion of broadband, as it is key for Iowa business-
es to remain competitive in a global economy. ABI staff 
and members appreciate the Legislature’s leadership 
in tackling these two issues.
Workforce: Achieved
 The worker shortage is real. ABI members are 
struggling to find qualified employees for positions 
at all levels. We appreciate the Legislature’s continued 
commitment to funding education at all levels. ABI 
applauds the Iowa House’s passage of House File 308, 
conforming with federal alcohol testing guidelines. Al-
though the bill did not move forward in the Senate, we 
look forward to working with members to make sure 
Iowa’s workplaces are safe for all workers in 2016. ABI 
will continue to educate Iowa legislators about the 
stringent laws we have on the books to penalize the 
bad actors and not all Iowa employers.
 The bottom line is this: Whether you are focused 
on environmental, workplace safety, workforce educa-
tion or employment issues, the ABI public policy staff 
works year-round for you. As we look to next year, we 
hope you will continue to call on us whenever we can 
be of assistance to you. 2016 is a great opportunity for 
ABI members — and your employees — to get engaged 
in the public policy process. We need you to help us 
make a difference!

2015 Session Brought 
Mixed Results for 
Business

Nicole Crain
Senior Vice President, 
Public Policy

ncrain@iowaabi.org

Buy aBi affinity program

Leveraging the buying power of over 300,000 Iowans to provide 
enhanced products and lower prices. Visit bit.ly/BuyABI.

20%
Receive a 

tuition discount 

August 31, 2015 12:00 PM - 6:30 PM

    Des Moines Golf and Country Club  

    1600 Jordan Creek Parkway 
    West Des Moines, IA

IowA’s PreMIer executIve level golf event 

    Register today at http://bit.ly/abiopen

ABI executIve oPen

http://www.iowaabi.org
mailto:ncrain@iowaabi.org
http://bit.ly/abiopen
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top tips

Juli Jenkins
LMC Insurance

juli.jenkins@lmcins.com

Independent Contractor or Employee? 
Minimize Your Risk

 Employers trying to control business costs often use in-
dependent contractors. If a worker is misclassified as an in-
dependent contractor instead of an employee, the worker is 
not paid for overtime and lacks unemployment insurance 
protection and workers’ compensation coverage. The courts 
will attempt to bring every employee under the protection of 
workers’ compensation who can fairly be brought within its 
coverage. Determining a worker’s status requires consider-
ation of several factors. The factors are applied on a case-by-
case basis, and the U.S. Supreme Court considers the follow-
ing to be significant:

• The extent to which the services rendered are an integral 
part of the principal’s business.
• The permanency of the relationship.
• The amount of the alleged contractor’s investment in 
facilities and equipment.

• The nature and degree of control by the principal.
• The alleged contractor’s opportunities for profit and loss.
• The amount of initiative, judgment or foresight in open-
market competition with others required for the success of 
the claimed independent contractor.
• The degree of independent business organization and 
operation.

 It’s important to draft good contracts and use them con-
sistently or determine whether the independent contractor 
has his own workers’ compensation coverage. Companies that 
employ best practices are less likely to have claims. When you 
have a well-written contract and a solid insurance program, 
companies can greatly reduce the potential for workers’ com-
pensation claims.

mailto:juli.jenkins@lmcins.com
roberthalf.com/salarycenter
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 When Josh White accepted a summer help position at Agri-Indus-
trial Plastics in Fairfield after high school, he never imagined he would 
still be working for the company 12 years later. 
 White joined the National Guard when he was 17 and served for 10 
years, including a yearlong deployment to Iraq in 2005. 
 He and his boss, Agri-Industrial President Lori Schaefer-Weaton, 
agree the skills he learned in the military have positioned him well for 
a leadership role on the manufacturing floor. 
 “I think there are a lot of skill sets that are a good match between 
military training and manufacturing,” Schaefer-Weaton said. 
 “He knows how to troubleshoot problems on his own and works 
well under pressure,” she said. “Constantly in manufacturing we’re 
working under deadline and have to get parts out the door. Keeping a 
cool, calm, level mindset is really important.” 
 A large troop drawdown of between 300,000 and 1 million military 
personnel is anticipated in the coming years, providing ready and will-
ing employees to fill critical workforce needs in manufacturing and 
other industries. 
 “When you think about it, the military has every skill set you could 
ever want,” said Robert Myers, chairman and CEO of Casey’s General 
Stores, who served in the military for 22 years. “It is a microcosm of the 
skill sets necessary in civilian careers.”
 Iowa companies, state agencies and other organizations are in-
creasingly working together to help match these veterans with career 
opportunities. Employers and state officials hope that these efforts 
and initiatives like Home Base Iowa turn our state into a top destina-
tion for military personnel and their families.
 “From a workforce perspective, we have a huge need for skilled people, 
and here is a very large pool of talented, qualified individuals with leader-
ship and other skills that we would greatly benefit from,” said Paul Gre-
goire, ABI chairman and global vice president of human resources for Em-

RecRuiting 
VeteRans: 
A SmArt tActicAl 
mAneuver
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erson/Fisher in Marshalltown. “If we’ve got access to that pool, why would 
we not want to make Iowa their preferred place to be?”
 Iowa Economic Development Director Debi Durham agreed that 
recruiting and retaining veterans is one way to address Iowa’s ongoing 
worker shortage. 
 “We routinely have a very low unemployment rate and low popula-
tion growth,” Durham said. “In order to support businesses, we’re go-
ing to need to make sure we identify and fill the skills gap and worker 
shortage we have in our state. Transitioning military members into 
positions that are open is one way we can address some of these issues 
we are facing now.”
 During his more than 12-year career at Agri-Industrial Plastics, a 
custom industrial blow molder, White has been promoted to several 
positions, including his current job as a setup technician. He plays an 
important role in helping to implement new technology and machin-
ery at the company. 
 He credits his time in the military with helping him prepare for his 
role at Agri-Industrial. 
 “One of the big things I took away from the military, besides just 
the general work ethic, were the leadership skills I developed,” White 
said. “I had opportunities to be in charge of people and to lead. That 
helped me do what I do today.” 
 In the National Guard, White worked on high-tech communica-
tions equipment, from phones and computers to satellites. 
 “That signals to me that he has an inclination for that,” Schae-
fer-Weaton said. “There’s a skill set there, and an aptitude to learn 
different machines.”

 Many employers and military leaders agree that the discipline and 
leadership skills gained while serving in the military are difficult to 
replicate in civilian life. The technical skills can be taught. 
 “We’ll take those strong leadership and organizational skills that 
are honed in the military, and we can teach them how to do machin-
ing,” Gregoire said. 
 In fact, Emerson/Fisher, a control valve manufacturer in Marshall-
town, has developed a three-week manufacturing/machining supervi-
sors course to do just that. 
 The company worked with military recruiters and hired three 
employees with a military background who will complete the training 
program and begin their careers at Emerson/Fisher in leadership roles. 
 Plant Manager Ross Harris, an Army veteran himself, said he tries 

800-888-4743                                 www.IADG.com
Facebook.com/IADG.IA   Twitter.com/IADGIOWA

Partners in Progress

IADG SERVICES:
    Site & Building Location Services
    Financial Incentive Packaging
    Project Management & Technical Support

www.IADG.com

Industrial Buildings, 
Sites and Assistance...

RobeRt MyeRs
Chairman and CEO, Casey’s General Stores

“When you think about it, the military 
has every skill set you could ever 
Want. it is a microcosm of the skill 
sets necessary in civilian careers.” 

http://www.IADG.com
http://www.IADG.com


B
us

in
es

s 
R

ec
or

d 
IO

W
A

  |
  

10B

A
ug

us
t 

20
15

a  c u s t o m  p u b l i c a t i o n  f o r  a b i
Io

w
a

 a
ss

o
cI

at
Io

n
 o

f 
B

u
sI

n
es

s 
a

n
d

 In
d

u
st

r
y

Paul GreGoire
Global Vice President, Emerson/Fisher; ABI Chairman

“From a workForce perspective, we 
have a huge need For skilled people, 
and here is a very large pool oF 
talented, qualiFied individuals with 
leadership and other skills that 
we would greatly beneFit From.” 

to replicate some of the military culture at the Marshalltown facility. 
 “I tell everybody they’re a victim of my time in the military, be-
cause I don’t want to be anything but the best,” Harris said. “You try 
to carry that over to the people you hire. You find military people who, 
regardless of the branch they were in, have the same drive and passion. 
They jump in with both feet.” 
 Harris also tries to emphasize the teamwork necessary for his em-
ployees and his company to be successful. 
 “The thing you absolutely miss the most is the team. That’s just so 
hard to replicate coming from the military,” Harris said. “Getting peo-
ple to recognize that you have to rely on the person to your left and the 
person to your right, just like you do in the military to survive; in this 
case you have to rely on those people to be successful, for the business 
to survive and grow.”
 Many companies have already implemented veteran hiring initia-
tives, says Ray Rodriguez, a program support specialist at Employer 
Support of the Guard and Reserve, or ESGR.
 “Now that these wars are ending, companies are paying particular 
attention to the potential employees available to them,” Rodriguez said. 
 Some, such as Wells Fargo, highlight their commitment to hiring 
veterans on the home page of their careers website. 
 Rodriguez and his colleagues help companies implement and im-
prove their veteran hiring initiatives and work with other organiza-
tions to help connect veterans to jobs. Through the Hire Our Heroes 
program, ESGR and the U.S. Chamber of Commerce Foundation host 
about 400 military job fairs annually. 
 One such job fair in January included about 60 employers and 
more than 110 job-seekers, Rodriguez said. Fourteen people were of-
fered jobs during the event alone. 
 In addition to companies bolstering their efforts, state leaders 
have made several legislative changes in recent years as part of the 
Home Base Iowa initiative to make the sate more appealing to veterans 
and their families. 
 On Memorial Day in 2014, Gov. Terry Branstad signed into law the 
Home Base Iowa Act, which eliminated the income tax on military 
pensions, created a homeownership assistance program that provides 
veterans with up to $5,000 in assistance, and allowed for automatic in-
state tuition for military personnel and their families.
 “Before that, we were doing things that put us at a competitive disad-
vantage when it came to attracting veterans,” said Myers, of Casey’s Gen-
eral Stores, who serves as co-chairman of the Home Base Iowa program. 
 “We went from being a vets-unfriendly state to a vets-friendly 
state overnight,” he said. 
 For Myers, the desire to recruit and create more opportunities for 

Iowa Gov. Terry Branstad 
listens as Plant Manager 
Ross Harris discusses the 
manufacturing process during 
a tour of Emerson/Fisher in 
Marshalltown in October.
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cultivationcorridor.org
agbioscience | biorenewables | agtechnology | advanced manufacturing | plant sciences

FEEDING THE WORLD
Situated atop a quarter of the world’s richest topsoil,  
farming operations across Iowa are leading the way in  
the production and security of the world’s food, feed,  
fiber and fuel.

92,000 30.6 M
Iowa’s 30.6 million acres 
of farmable land cover 

86% of the state.

92,000 farms are operating  
in Iowa, averaging  
334 acres in size.

We have pumped up insurance 
protection for convenience stores 

Grinnell Mutual provides unique liability and property 
coverages, including gas contamination, spoilage, water 
damage and coverage for underground tanks.

Visit grinnellmutual.com or 
call your local Grinnell Mutual 
agent for details. 

Discover what Grinnell Mutual 
can do for your business

veterans comes in large part of out of a sense of responsibility. 
 “I saw a great need,” Myers said. “The outflow of military men and 
women was unprecedented. These were people who we’d asked to go to 
combat over multiple tours. We couldn’t send them out to pasture.”
 In addition to the legislative changes, Home Base Iowa has created 
a special designation for communities and counties that agree to pro-
vide incentives above those offered by the state, and representatives 
for the organization work to actively recruit veterans to the state and 
connect them with careers here. 
 Maj. Gen. Tim Orr of the Iowa National Guard, who played a criti-
cal role in Home Base Iowa’s implementation, hopes to take the efforts 
a step further and connect military personnel with career opportuni-
ties right out of high school. 
 Orr hopes to work with companies who are willing to provide stu-
dents who enter the National Guard internship and career opportuni-
ties once they receive the necessary education. 
 Because of their service, the students’ education would be paid for 
by the state.
 “Now you’ve not only given them an education, but the promise of 
a career once they graduate,” Orr said. 
 Orr sees that as a winning scenario for everyone. Students receive 
an education and a career, and employers are able to identify and fill 
their own workforce needs. Plus, military personnel who stay or move 
to Iowa add instant readiness to the Iowa Guard, he said. 
 “What better group of people would you rather have in the state 
if you were going to bring people here?” Orr said. ‘These are folks who 
want to make a difference, who’ve already made a difference overseas 
and in their communities.”

Setup Technician 
Josh White talks with 
another employee 
at Agri-Industrial 
Plastics in Fairfield.

grinnellmutual.com
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august 17
Economic Growth Committee Meeting

ABI Office | 400 E Court, Suite 100 | Des Moines
11:15 a.m. - 2:30 p.m. (lunch included)

august 20
ABI Tax Committee Meeting
    ABI Office | 400 E Court, Suite 100 | Des Moines 
    11:15 a.m. - 2:30 p.m. (lunch included)

august 31
ABI Executive Open

Des Moines Golf and Country Club | 1600 Jordan Creek Parkway | West Des Moines
Noon – 6:30 p.m.

september 29
Legends in Manufacturing Awards Dinner

Prairie Meadows Event Center | 1 Prairie Meadows Drive | Altoona
6:30 p.m. – 9 p.m.

september 30
Iowa’s Advanced Manufacturing Conference

Prairie Meadows Event Center | 1 Prairie Meadows Drive | Altoona
9 a.m. – 3 p.m. (Registration will begin at 8 a.m.)

calendar of events

Reader 
Survey

Go online Reader
Submissions

Video Photo Gallery Mobile Phone/
QR Codes

Social Media/
Join the discussion

Visit www.iowaabi.org and  
click the “Events” tab for details 
on upcoming events.

INSURANCE
THAT PROTECTS.

SERVICE
THAT MATTERS.
All it takes is six words to explain what makes us a different 

kind of insurance agency for businesses. Contact Professional 
Solutions Insurance Services for the rest of the story.

Professional Solutions Insurance Services is a licensed, full-service insurance agency. Insurance coverage is  
underwritten through many of the industry’s leading insurance carriers. Iowa license #1001003700. ©PSIS NFL 2098

14001 University Avenue
Clive, Iowa 50325-8258

515-313-4502
800-961-6007

www.psis-ins.com

TM

Find your local community foundation at www.IowaCommunityFoundations.org

Iowa Community Foundations is an initiative of the Iowa Council of Foundations

Partner with your local community foundation and receive immediate tax 
benefits. Flexible giving options let you choose how to make your charitable 
investment go further. You can start a fund in your company’s name, or 
contribute to an existing charitable fund.  If it is an endowed gift, the fund 
may qualify for the Endow Iowa Tax Credit - letting you give for less.

IOWA IOWA
COMMUNITY
FOUNDATIONS

Making a difference is a good business. 

http://www.iowaabi.org
http://www.psis-ins.com
http://www.IowaCommunityFoundations.org
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 After volunteering as an Industry Ambassador at Busi-
ness Horizons for four years, Gina Vitiritto-Robinson knew 
her 16-year-old son Nico Robinson would enjoy the experi-
ence, but like most participants, the high school student just 
weeks into his summer vacation needed a little convincing. 
 “At first I really didn’t want to come, but I knew it would 
look good on a college application,” Nico said. “It turns out it 
was a lot of fun and a great experience. I enjoyed it a lot.”
 The mother-son pair joined more than 100 high school 
students and about 100 volunteers at the weeklong business 
boot camp in July on the Central College campus in Pella. 
 This is the 32nd year the Iowa Association of Business 
and Industry Foundation has put on the Business Horizons 
program, which provides students an opportunity to create 
their own product, develop a business and marketing plan 
for the product, and even pitch it to a panel of investors. 
 “This is a one-of-a-kind opportunity for students to 
experience first hand the world of business and leader-
ship and the career opportunities available to them in 
Iowa,” ABI Foundation Director Kay Neumann-Thomas 
said. “Students are really challenged to get out of their 
comfort zone and work as a team. We are blown away 
each year by the projects they put together.”
 Vitiritto-Robinson, human resources manager at 
Prairie Meadows, was first introduced to the ABI Founda-
tion when she participated in Leadership Iowa in 2008-09. 

 She volunteered for Business Horizons for the first 
time in 2009 and was immediately hooked.
 “It’s one of those programs that lures you in and you 
don’t want to ever leave,” she said. “For me, it’s the energy 
of the kids. They teach me as much as I’m teaching them. 
I feel so strongly and passionately about this program 
and what it offers kids.”
 For Nico, the experience offered new friendships he 
won’t soon forget. 
 “It’s a really good experience to actually meet kids 
from different parts of the state and get to know them on 
a personal level,” he said. 
 A speech by Business Horizons alumnus Adam Car-
roll helped to reinforce good money habits that Nico’s 
mom has been working to instill.
 “He told us to save money instead of spend money, 
and it actually put a lot of things into perspective and I’m 
excited to do that,” Nico said.
 In addition to the financial literacy the program pro-
motes, Vitiritto-Robinson said she enjoys seeing the mo-
tivation and determination participants walk away with.
 “It gives them the courage, the drive the passion to 
really dig for and figure out what it is they want to be 
when they grow up,” she said. “I think it’s one of the hard-
est things you try to figure out as a young person. I wish 
I’d known about Business Horizons as a student.” 

ahead of the curve

Nico Robinson, right, of Des Moines, works with team members to complete a puzzle on day one of Business Horizons.

At Business Horizons, learning spans generations
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By the numBers eLeVAte IOWA

Partner to Offer You the Best Discounts on Office Supplies, Furniture & Printing

Storey Kenworthy, Matt Parrott &
Iowa Association of Business and Industry

Free State-Wide Delivery 
On All Supply Orders

Storey Kenworthy | 800-622-4536 | www.storeykenworthy.com

 Do you have what it takes to be a welder? 
Put your skills to the test with a visit to the 
welding simulator inside the Lincoln Electric 
trailer at the Iowa State Fair.
 Representatives from Elevate Advanced 
Manufacturing will be at the simulator over the 
next two weeks as fairgoers try out their weld-
ing techniques. Stop in and try out the virtual 
welding training tool for yourself and learn more 
about what Elevate is doing to promote advanced 
manufacturing to Iowa students and educators. 
 If you are interested in spending time at the 
booth promoting advanced manufacturing ca-
reers and making the public more aware of your 
business, contact Susan Metheny at semetheny@
dmacc.edu to see what spots are available. 

  Iowa companies supported by the Export-Import Bank 
between 2007 and 2014. 

The Export-Import Bank is the official export credit agency 

for the federal government that helps finance the sale of U.S. goods to 
foreign buyers.

The bank has been an important component to the success of Iowa 
manufacturers that export their products. Exports account for about         of Iowa’s manufacturing output. 

The bank is credited with supporting $235 million in export sales from 
Iowa manufacturers and 

Iowa companies of all sizes have benefited from the Export-
Import Bank, either directly or by providing components to another 
manufacturer that has received financing from the bank. They include 
United Equipment Accessories, Vermeer, Rockwell Collins, Metalcraft 
and Titan Tire, among others. 

Source: Ex-Im Coalition

PUT YOUR 
WELDING 
SKILLS TO 
THE TEST

The Iowa State Fair 
runs through Aug. 23.

54

40 percent

1,499 Iowa jobs.

http://www.storeykenworthy.com
www.qagraphics.com
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Are you An ABI memBer? ChanCes are the answer is yes.
ABI is Iowa’s oldest and largest business network, representing almost 1,500 businesses of all types and sizes 

employing over 310,000 Iowans in all 99 counties. If you are not sure if your organization is a member of ABI, 

contact Dorothy Knowles at 515-235-0568 or dknowles@iowaabi.org.

 Each year, manufacturers across the coun-
try open their doors on MFG Day to give stu-
dents, lawmakers and the general public a bet-
ter understanding of the innovation that takes 
place in their facilities.  
 This year, MFG Day is Oct. 2, and ABI is work-
ing with partners around the state to coordinate 
events in all 99 counties. 
 MFG Day is an opportunity to help address 
the misperceptions about manufacturing and in-
troduce the next generation of employees to the 
great career opportunities available to them. 
 Invite students and educators to tour your 
facility and take part in a hands-on activity, or 
bring a lawmaker to see the hard work done by 
your employees. Visit www.mfgday.com to learn 
more and to add your event to the calendar. 

join us
Open your doors for mFG Day

ADvisory councileye on inDustry

Conference to highlight innovation in manufacturing
 Each fall, the Iowa Advanced Manufactur-
ing Conference gathers top experts in the in-
dustry to talk about the latest trends and chal-
lenges facing Iowa manufacturers. 
 The 2015 conference promises to provide 
the same high-level programming for manufac-
turers and those who provide professional ser-
vices for the industry. 
 Matthew May, an internationally recog-
nized thought leader on strategy, culture and in-
novation, will discuss how the prospect of pur-
suing elegance can translate to manufacturing 
innovation. His book “In Pursuit of Elegance: 
How the Best Ideas Have Something Missing” 
was named a Best Book on Design and Innova-
tion by Business Week. 
 May does not consider himself a motiva-
tional speaker or a business guru, but rather 
a practitioner of business strategy and inno-
vation with powerful lessons learned from 
years in the trenches with companies of all 
types and sizes from small startups to large 
international corporations. 
 Jeremy Bout is the executive producer and 
host of “Edge Factor,” which provides resources 
that educators and business leaders can use to 
inspire students and parents about the future 
of advanced manufacturing. 
 Mark Everson is a former head of the In-

ternal Revenue Service and the current vice 
chairman of ABI member company Alliant-
Group. Everson served as commissioner of 
the IRS from 2003 until 2007. He will provide 
insight on tax policy and its implications for 
Iowa manufacturers. 
 ABI will also present its second Advocacy in 
Action Award to an individual who has shown 
ongoing commitment to ABI’s advocacy efforts. 
 The Iowa Advanced Manufacturing Confer-
ence is Sept. 30 from 9 a.m. to 3 p.m. at Prairie 
Meadows Event Center in Altoona. Visit http://
bit.ly/AdManufacturing15 to register.

Jay Timmons, 
president of the 

National Association of 
Manufacturers, speaks 

during the 2014 Iowa 
Advanced Manufacturing 

Conference.

Todd McDonald
ATW Training Solutions

Jim Nalley
BCC Advisers

Adam Tillman
BerganKDV

Paul Drey
Brick Gentry P.C. 

Debi Bull
BrownWinick Law Firm

Mike O’Donnell
CIRAS 

Rob Kane
CliftonLarsonAllen

Derek Bleil
EMC Insurance

Michael Teachout  
    Focus OneSource

Iacovos Zachariades  
    Global Reach

Juli Jenkins
    LMC Insurance and Risk    
    Management

Karen Miller
Manpower

Michele Farrell
Measured Intentions

Jerry Sullivan
Principal Financial Group

Jim Roy
QPS Employment Group

Stephen Fry
Spindustry 

Gina David 
Transition Point Business 
Advisors

Janel Wells
Wellmark, Inc.Iowa Gov. Terry Branstad visited Emerson/Fisher 

in Marshalltown as part of MFG Day in 2014.

mailto:dknowles@iowaabi.org
http://www.mfgday.com
http://bit.ly/AdManufacturing15
http://bit.ly/AdManufacturing15


B
us

in
es

s 
R

ec
or

d 
IO

W
A

  |
  

16B

A
ug

us
t 

20
15

a  c u s t o m  p u b l i c a t i o n  f o r  a b i
Io

w
a

 a
ss

o
cI

at
Io

n
 o

f 
B

u
sI

n
es

s 
a

n
d

 In
d

u
st

r
y

deltadentalia.com
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