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lowa Association of Business and Industry. “The Voice of lowa
Business since 1903" is the largest business network in the
state (serving as lowa's state chamber) with a long legacy of
advocating for a competitive business climate in lowa. ABI

offers its nearly 1,500 member companies and their employees
opportunities to network, learn best practices in lean processes,
workforce, workers' compensation, controlling health care costs,
employee drug testing, environmental issues and leadership. ABI
works “to foster a favorable business, economic, governmental
and social climate within the State of lowa so that our citizens
have the opportunity to enjoy the highest possible quality of life.”
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A VIEW FROM THE TOP

lowa communities show the way
on economic development

Lori Schaefer-Weaton
ABI Chair

Agri-Industrial Plastics Co.,
Fairfield

lori.schaefer@aipcompany.com

Welcome to another edition of Business
Record Iowa. There is a lot of great informa-
tion in this month's newsmagazine.

The cover story, about Jowa communities
showing the way with regard to economic de-
velopment, is of special interest. Our company
is located in Fairfield, another example of a
great lowa community with a strong business
base. By the way; if your city isn't featured and
you have a story to tell, please share it.

On another matter, last month's annual
Iowa Business Day on the Hill was a huge
success. Thank you to those who participat-
ed from all across our state. Iowa Business
Day on the Hill provided yet another oppor-
tunity for ABI members (and members of the
Iowa Chamber Alliance and National Federa-
tion of Independent Business) to thank state
officials for their service and to discuss legis-

lation to help make Iowa a better place to live,
work and raise a family.

Finally, I would note that the two flag-
ship hotels are already sold out for the 2017
Taking Care of Business Conference, ABI's
114th annual convention. That event will take
place in Dubuque on June 6-7. The good news
is that there are still plenty of other lodging
options remaining; you can go to iowaabi.org
for more information.

The hospitality, speakers, venues and
networking at the conference are the very
best you will find anywhere in the state. If
you and your team attend only one event this
year, this is the one that will give you the best
return on your investment, in terms of time,
money and resources. I look forward to see-
ing you and your employees in Dubuque.

As always, thank you for your support.

NEED TO KNOW

Three reasons to attend ABI’s Taking Care
of Business Conference

The 2017 Taking Care of Business Conference is less than two months away. There are many great
reasons to attend this annual gathering of Iowa’s business leaders, from unparalleled networking to
unique learning opportunities. Here are three of the top reasons to attend:

1 Meet new mentors, peers and potential clients: The Taking Care of Business Conference attracts
500 business leaders from all industries who are interested in making connections. This is
one of the best networking opportunities of the year. Register now, then check out the list of
attendees and identify who youd like to connect with in Dubuque. Of course, this is also a great
opportunity to reconnect with old friends. A lot of business gets done during the Taking Care of
Business Conference, but it's a fun event, too.

2 Strengthen your top team: This event has been designed with your entire management team

in mind. Our educational escapes offer valuable lessons for every area of a company, including
finance, human resources and leadership. Attend as a group or divide and conquer. Meet up
afterward to discuss what was learned and how it can be implemented.

Celebrate all the ways Iowa companies give back: ABI members and Iowa businesses in general
3 are generous in the ways they give back to their communities, employees and the state. This

year's conference will celebrate those philanthropic efforts and offer insight on ways companies

can enhance their own giving.

There's still time to register for the 2017 Taking Care of Business Conference, but workshop and
activity slots are filling quickly. Visit www.abitakingcareofbusiness.com to register today.
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<44 EVENT REWIND

lowa Business Day on the Hill warcr 14/ oes moines

THANK YOU TO OUR TOP SPONSORS

Dozens of lowa business leaders
gathered last month to meet with
lawmakers and share their thoughts
and concerns on the legislative
session. ABI partnered with the lowa
Chamber Alliance and the National
Federation of Independent Business to
put on this event. In addition to hearing
from Speaker of the House Linda
Upmeyer (R-Clear Lake) and Senate
President Jack Whitver (R-Ankeny),
the group received legislative briefings
from all three host organizations.

Cl

Central lowa Power Cooperative

A Touchstone Energy” Cooperative R)W)
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Leadership lowa warch2-3j10wa ity

March 2-3 marked the fifth session for this
year’s Leadership lowa class. Participants
gathered in lowa City, a fitting location to
discuss health care in lowa. The group was
joined by a number of experts in the medical
field to provide the latest insight into the
issues and successes of lowa's health care
landscape. While spending time at both
University of lowa Hospitals and Clinics and
Mercy Hospital, the class discussed hard-
hitting topics like mental health and advanced
care planning, and learned about wellness

initiatives being implemented across the state.

THANK YOU TO OUR TOP SPONSORS

University of lowa Tippie College of Business

CIPCO
Grinnell Mutual

lowa State University
Master of Business Administration

lowa Soybean Association
John Deere

Principal
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I‘ ‘\ CALENDAR OF EVENTS

ABIY

APRIL 28

Legislative Update Teleconference (Members Only)
Teleconference
8:00 AM

MAY 1
Leadership lowa Nomination Deadline

MAY 2

Regional Public Policy Meeting — Muscatine
Kent Corporation Conference Center, 1600 Oregon St., Muscatine
Noon

MAY 2

Regional Public Policy Meeting - Fairfield
Fairfield Golf & Country Club, 905 E. Harrison Ave., Fairfield
4p.m.

MAY 9

Regional Public Policy Meeting — Des Moines
ABI Office, 400 East Court Ave., Suite 100, Des Moines
8:30 a.m.

MAY 9

Regional Public Policy Meeting - Atlantic
Connect-A-Dock, Inc., 1501 Owner Ave., Atlantic
Noon

MAY 4-5
Leadership lowa, Session VII: Advanced Manufacturing/Transportation
Burlington

JUNE 6-8
Taking Care of Business Conference
Dubuque

Visit www.iowaabi.org and click the “Events” tab for details on upcoming events.

AHEAD OF THE CURVE

MAKE NOMINATIONS
TO LEADERSHIP [OWA
BY MAY 1

The deadline is approaching quickly to submit nominations
for Leadership Iowa, a premier statewide issues awareness
program provided by the Iowa Association of Business and
Industry Foundation.

Nominations will be accepted through May 1 for the 2017-18
class, which begins in October.

Leadership Iowa is an eight-month program designed to edu-
cate, inspire and grow a network of informed leaders and to
encourage their ongoing local and statewide engagement to
create a better future for Iowans.

“Through Leadership Iowa, I was able to increase my knowl-
edge of issues facing Iowans and gain a new perspective
on how business is done in our state,” said Lawrence Cun-
ningham, publisher and general manager of the Iowa State
Daily Media Group and chair of the Leadership Iowa board
of directors. “My involvement in the program helped me to
grow my personal and professional network, which I still
call upon today.”

More than 1,000 leaders from across lowa and from all in-
dustries have graduated from Leadership Iowa over the
past 35 years.

The program is open to all current and emerging leaders who
are interested in learning about macro issues important to
Iowa and discovering many of Iowa’s outstanding communi-
ties and organizations. Leadership Iowa offers participants
a seat at the table with some of our state’s top subject-mat-
ter experts, as well as unique opportunities to connect with
leaders of diverse opinions, occupations and backgrounds.
Leadership Iowa gives participants the tools they need to
have a positive impact on organizations, communities and
the state of lowa.

Learn more about the Leadership Iowa program and nomi-
nate someone you know or yourself at Leadershiplowa.com.
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Opportunity

With accessible funding and incentives, an enormous talent pool and

a highly collaborative agribusiness community, the Cultivation Corridor
is perhaps the best-qualified location in the world for discovering

new opportunities in ag innovation. Your opportunity is here.

And we can help you find it.

cultivationcorridor.org

cultivation

CORRIDOR®

The science that feeds the world.

W,

B L e

For one year, this was my office. SERVICE :
Become a better you as you shape a greater us. YEARl

Find paid, hands-on service year opportunities
in lowa at serviceyear.org/volunteeriowa. 1

A Beffer You. A Greafer us.
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Progressive, innovative and forward-thinking
are characteristics commonly used to describe
lowa’s small towns that are vibrant and thriving.

Jefferson, Charles City and Le Mars are
three of these smaller communities that have
taken a holistic approach to ensuring they have
a strong future.

They are drawing new residents and keep-
ing existing ones through strong business and
community development programs. They are
focused on industrial retention, recruitment and
entrepreneurship, along with community better-
ment and quality of life improvements that pro-
vide better access to education and health care.

“To be successful in business development
today, we believe you also have to be very fo-
cused on community development,” said Rand
Fisher, president of lowa Area Development
Group. “We recognized a long time ago that peo-
ple aren’t going to create and invest in jobs in
communities that aren't attractive.”

It starts with leadership, planning and coor-
dinating that looks at the entire community to
address the three biggest challenges lowa’s com-
munities face: attracting population, providing a
vibrant workforce and providing ample housing.

“All three of these communities know they
are up against challenges and need to be strong-
ly focused on population attraction and work-
force preparedness and readiness and making
sure they have the range of housing stock that
accommodates new citizens and the existing
population,” Fisher said.

Jefferson is described as the “quintessential
rural Iowa town.” It has all of the amenities of a
small town, and is a good place to raise children
and where neighbors know one another.

That's part of the reason Chris Deal moved
back to his hometown to raise his family. He works
for a company based in Des Moines but is involved
in his family's fourth-generation apple orchard.

“Jefferson is a community with a lot of mo-
mentum right now,” he says. “The community is
just wonderful. The people are great. People are
hardworking. The people are innovative. We love
being here and having kids here. That's probably
what the businesses see. They see the support.
When youTe in a small community, everybody is
rooting for you. They want you to succeed.”

The business community is thriving: A new
casino and Hy-Vee grocery store have opened

and brought hundreds of jobs to the community.
Other manufacturing businesses are strong, and
the downtown area is home to mom and pop busi-
nesses that have opened in historic buildings.
Other longtime small businesses have stayed open
through transition of ownership.

“It brings those amenities and quality of life
things that people want,” said Bill McKim, chief
executive officer and general manager of Mid-
land Power Cooperative, located in Jefferson.
The casino “really demonstrated people in the
community saying, ‘We can make that happen.’”

The casino meant the addition of amenities
such as concerts and a new hotel that provide for
nighttime entertainment, which has been great
for businesses such as McKim's when they bring
clients to the community.

Fisher said Jefferson leaders have done a good
job of creating a holistic solution rather than looking
for a silver bullet to address an issue.

Leaders have addressed how to make the
entire community attractive through restora-
tion and beautification, strong infrastructure
and improvements, and a strong school system,
as well as workforce attraction and population
growth through Community 360, a campaign to
capitalize on the community’s uniqueness, look-
ing at how to market it and how to get millenni-
als to move to Jefferson, said Peg Raney, director
of Jefferson Matters Mainstreet.

The hospital recently completed a major reno-
vation and addition that brought state-of-the-art
medical care for inpatients, emergency services,
surgical care, long-term care facilities, women's
services, access to specialists and senior living care.

Like other smaller communities, Jefferson
leaders are working to address the issue of pro-
viding affordable housing. There is a city employ-
ee dedicated to working on infill housing projects,
while others are trying to attract new housing
development.

‘A systematic approach of how to ad-
dress each of these issues is a good approach,”
McKim said.

Jefferson and Greene County officials are
working to publicize local gems —the Mahanay Bell
Tower, historical furniture maker RVP 1875, rooftop
and alley art, Thomas Jefferson Gardens and Deal's
Orchard - to draw more to the community.

“We are definitely trying to gain some ground
on tourism,” says Jacque Andrew, the former com-
munity relations director for Greene County Medi-
cal Center. “We have a number of really great tour-
ism attractions, and weTe trying to unify them as a
force to bring people to the community.”

The bell tower will receive additional bells this
year. The renovation of downtown buildings will
begin in May, and more rooftop art will be installed
that is viewable from an observation tower.

“When you invite somebody into your home,
they get a sense of what your family is like and
what you value,” Raney said. “That's what we've
tried to do is really focus on the beauty and tie in
historic preservation.”
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Le Mars leaders have worked diligently to become
more than just the “Ice Cream Capital of the World.”

The community's hospital recently underwent
a $25 million expansion. A former bank building was
purchased and turned into a performance arts the-
ater by The Browns, a family whose musical perfor-
mances have gained popularity throughout the Mid-
west. Le Mars’ Alley Art project has led to paintings
on nine alleys in the downtown, and almost 40 build-
ings have murals painted on their exterior.

Le Mars has a strong industrial base and em-
ploys more than 4,000 within the community at a
variety of companies.

“It's a cooperative spirit here in the community
.. that provides a very business-friendly environ-
ment,” said Neal Adler, executive director of the Le
Mars Area Chamber of Commerce.

Le Mars' downtown boasts vibrancy through a
number of rehabilitation projects. There is an array
of opportunities for shopping, dining and entertain-
ment with very few vacancies in the business area,
Adler said.

The city is home to Wells Enterprises Inc.,
which makes Blues Bunny ice cream products.
The Wells family loves the community, which is
why the company has remained in Le Mars since
1913, says Kristin Koch, a corporate communica-
tions specialist with Wells Enterprises.

“We have a great working relationship with
city facilities and the Chamber group,” she says.
“We're both in it to make sure the community suc-
ceeds and grows.”

The community of about 10,000 hosts dozens
of community events including the popular Ice
Cream Days and the Plymouth County Fair, which
is the second-largest county fair in the state.

Businesses and city leaders have worked to-
gether to ensure Le Mars has the amenities it needs
to remain attractive to companies and residents.
One of the areas currently being addressed is ad-
ditional housing options.

Wells employs 2,300, and Koch says the com-
pany would like to see more housing in the form of
single-family homes for first-time homeowners or
condominiums to help those who have a daily com-
mute to the facility.

The region has low unemployment. Companies
compete for the same pool of workers, which makes
it more important to keep Le Mars attractive for in-
dividuals who are looking for jobs and a place to call
home, she says.

Construction will soon begin on a 30-unit apart-
ment complex with attached six-plexes that will
help fill some of the void with rental properties, but
there is still a need for single-family housing in the
$130,000 to $175,000 range, Adler said.

Le Mars leaders also have thoughtfully planned
sites for industrial readiness, and thus have been
prepared to accommodate businesses that have
come to the city. The city has dry and cold storage,
trucking companies, a short-line railroad, a trans-
load facility and a Foreign-Trade Zone that other
Iowa communities do not have, Adler said.

Wells South Ice Cream Plant is one of two plants manufacturing
Blue Bunny ice cream in Le Mars.

Children gather candy along the parade route during the 2016
Le Mars Chamber of Commerce Ice Cream Days.

PHOTOS COURTESY OF WELLS ENTERPRISES



POPULATION: 4,345

MAJOR EMPLOYERS: Hy-Vee, Wild
Rose Casino & Resort, American
Athletic Inc., B&D Manufacturing Inc.
and Power Lift

ATTRACTIONS: The Mahanay Bell
Tower, historical furniture maker RVP
1875, rooftop and alley art, Thomas
Jefferson Gardens, and Deal’s Orchard

OTHER DRAWS: A large hospital
expansion and renovation, a downtown
historic building facade restoration, Wild
Rose Casino & Resort entertainment

A CUSTOM PUBLICATION FOR ABI

POPULATION: 9,608

MAJOR EMPLOYERS: Wells Enterprises
Inc., BoDeans Baking Group, IML
Containers lowa, Dean Foods

ATTRACTIONS: Known as the “Ice
Cream Capital of the World,” it hosts
an annual Ice Cream Days festival; the
Plymouth County Fair.

OTHER DRAWS: Prepared for industry
and manufacturing with dry and cold
storage, as well as a functioning short-
line railroad with a transload site and a
Foreign-Trade Zone

CHARLES CITY

POPULATION: 7,652

MAJOR EMPLOYERS: Simply
Essentials, Mitas Tires North America,
Cambrex of Charles City Inc.

ATTRACTIONS: The state’s first
whitewater course; a local art collection
that features works by Picasso, Salvador
Dali, Grant Wood and Rembrandt.

OTHER DRAWS: Located between
several major highways and railroads,
making it a significant commercial and
transportation center; a new state-of-the-
art middle school with learning studios

Customers choose businesses they can TRUST.

How do they know they can trust you?

GET ACCREDITED BY THE BETTER BUSINESS BUREAU.

IOWA ASSOCIATION OF BUSINESS AND INDUSTRY
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“Gilcrest/Jewett Lumber Company is a

160 year-old, 6th generation business. Being
an Accredited Business of BBB helps
customers know we hold ourselves to the
highest standards of honesty and integrity.”

SUMNER WORTH
PRESIDENT
GILCREST/JEWETT LUMBER COMPANY

B
BBB.
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Become an Accredited Business Today. Call 1-800-222-1600 or visit us at www.bbb.org/iowa
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grinnellmutual.com

THE FUTURE DOESN'T
ALWAYS KEEP ITS PROMISES.
FORTUNATELY, WE DO.

Whatever tomorrow brings, Grinnell Mutual will be there if things
don't go as planned. By growing, innovating and introducing new
products, we're keeping our promise to protect your interests —
today and well into the future.

Talk to a Grinnell Mutual agent today.

S GRINNELL

AUTO | HOME | FARM | BUSINESS MUTUAL

Trust in Tomorrow.

CHARLES

CITY

The community of about 7,600 in Floyd County is in-
novative and looking for ways to give residents and others
the opportunities and amenities they want.

“That’s one of the things that's important in order to
remain viable,” said Justin DeVore, the communication
and community engagement officer for the Charles City
School District. “We look toward the future. We try to
stay on top of things. We try to stay on top of what we
need from a community standpoint in order to continue
to be innovative and vibrant and viable for people to
continue to choose to live here and work here and grow
their business here.”

Currently, a group is trying to form a municipal utility
to provide internet, television and phone services.

“We know that in order to be a relevant community, we
have to be able to deliver things that people are expecting
in a modern, 21st-century community, and right now that’s
high-speed broadband at an affordable rate,” DeVore said.

The community opened a new middle school last fall
that throws out the old ideas of what a school should look
like with individual classrooms for separate subjects and
created learning studios. Visitors to the school are wowed
by what they see, and community leaders use the building
as a showcase when trying to sell Charles City.

Tim Fox, executive director of the Charles City Area
Development Corp., said the community is well main-
tained and has good infrastructure and several amenities
such as its whitewater course that make it attractive.

Visitors also are impressed by the city’s local art collec-
tion that features works by Picasso, Salvador Dali, Grant
Wood and Rembrandt.

“It's one of those collections that people say, T can't
believe you have this in your town, "said Ginger Williams,
marketing and tourism coordinator for the Charles City
Chamber of Commerce.

The whitewater kayak course was the first of its kind
in Iowa and draws visitors from all across Iowa and the
United States.

“We have a lot of things to do that people aren't aware of
or expect to do in a community of our size,” Williams said.

The area, however, is struggling when it comes to
housing and workforce — both in the number of people
and in providing them with the skill set needed to do the
job. More than 200 people travel into Charles City from a
nearby community to work, signaling a lack of housing.

There have been improvements, Fox said.

As recently as 2010, the community’s unemployment
rate was 65.3 percent above the state average. Since that
time, it's gotten more in line with and even below the state
average. The opening of several new companies and the
expansion of others has helped bring hundreds of jobs to
the city. The school district’'s population has been stagnant
and even declined, but leaders hope these new manufac-
turing businesses will lead to more children. ®
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ELEVATE IOWA

BEGIN MAKING YOUR MFG DAY PLANS TODAY

Elevate Advanced Manufacturing is a statewide initiative that is elevating the
perception of advanced manufacturing by informing Iowa students and parents
about advanced manufacturing careers. Throughout the year, Elevate Advanced
Manufacturing hosts events and activities to help fill the skill gap in manufactur-
ing. The first Friday in October is extra special because it is Manufacturing Day
(better known as MFG Day). MFG Day is a day to celebrate manufacturing and to
inspire the next generation of manufacturers.

Elevate partners with the Center for Industrial Research and Service (CIRAS) at
Iowa State University, which leads lowa's MFG Day efforts, to plan events across
the state’s 99 counties. lowa manufacturers are excited to educate the public on
what is behind their doors, and the organizations recognize the hardworking indi-
viduals who make the work run smoothly.

“Manufacturing Day is a great opportunity to highlight the contributions of manu-
facturing to our local, state and national economy,” said Lori Sheafer-Weaton, presi-
dent of Agri-Industrial Plastics Co.

In 2016, Iowa planned 149 events across all 99 counties. These events
reached a total of 8,000 lowans. They were a huge success and CIRAS
even received a letter of appreciation and recognition from U.S. secre-
tary of commerce. These were among the events:

« Manufacturers invited students and educators to their facility for a
tour and presentations by the company.

« lowa colleges educated students on STEM careers and the manufac-
turing industry:.

« Manufacturers informed parents about their industry.

» Companies held luncheon and roundtable discussions.

“We love having students of all ages into our facility to share what we do and dis-
cuss all the great careers that exist in advanced manufacturing today,” Sheafer-
Weaton said.

Other MFG Day partners include the Iowa Association of Business and Industry,
Iowa Workforce Development, ISU Extension & Outreach, Project Lead the Way
and the Iowa Area Development Group.

This year, MFG partners are encouraging all companies, schools and organizations
in Iowa’s 99 counties to participate in Manufacturing Day by scheduling an event
on Oct. 6 or throughout the month of October.

If you are interested in participating in MFG Day or have questions about hosting
an event, please contact Alexandra Monaghan of Elevate Advanced Manufactur-
ing at amonaghan@measuredintentions.com or Glenn Volkman of CIRAS at gvolk-
man@iastate.edu.

MANUFACTURING
DAY IS A GREAT
OPPORTUNITY TO
HIGHLIGHT THE
CONTRIBUTIONS OF
MANUFACTURING TO
OUR LOCAL, STATE
AND NATIONAL

ECONOMY.

LORI SHEAFER-WEATON

president of Agri-Industrial Plastics Co.
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EXPERT ADVICE

COMING SOON
Speculative Buildings in:
Fairfield, Perry, and
Spirit Lake

Contact Iowa Area Development Group for
assistance with:

o Site & Building Location Services

e Financial Incentive Packaging

o Project Management & Technical Support

IADG

lowa Area Development Group

PARTNERS IN PROGRESS

800-888-4743

www.IADG.com

ESOPs offer way to retain
businesses in lowa communities

Greg Weber

Senior Vice President,
BCC Advisers

greg@bccadvisers.com

Rural communities are seeking solutions for re-
taining and growing local business and employment.
Demographic trends imply future difficulties as many
businesses are sold when owners retire. While some
new owners stay and invest in the local community,
others may move management or the entire company
to a different location. Is there a solution that would
allow retiring owners to liquidate their ownership in-
terests, secure their personal legacy and contribute to
the long-term economic success of their community?

An employee stock ownership plan (ESOP) offers
an opportunity for an owner to sell a business to its
employees. An ESOP is a retirement plan that owns
employer stock for the benefit of employees. The
ESOP trust that owns the business will maintain local
ownership in perpetuity, which can slow the decline
in rural communities. Many ESOP-owned businesses
perform better than competitors, are more stable dur-
ing downturns and increase employment. Other ben-
efits include solid financial returns to the seller, tax
benefits to the company and the seller, and increased
employee motivation. The state of Iowa supports
ESOPs by reimbursing part of the cost of establish-
ing an ESOP. An ESOP may not be appropriate for a
company with a very small number of employees or
one that struggles with profitability, but the benefits
make ESOPs one of the more popular ownership tran-
sition methods.

Iowa's community banks have known this for de-
cades. Numerous bank owners have sold bank stock
to ESOPs to motivate employees and keep a sustain-
able, locally owned bank, even in smaller lowa towns.
A large percentage of Iowa's community banks are
owned in part by an ESOP. This contributes to Iowa’s
strong community bank culture and maintains local
employment and decision-making.

Rural business owners and their advisers would
do well to consider an ESOP as a succession option.
A truly all-American idea, ESOPs continue a legacy of
support for communities while also providing busi-
ness owners an opportunity to receive fair compensa-
tion for their companies.
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GET TO KNOW

Prag’'madik | CFO Systems LLC | The Overture Group LLC
Transformative Workplace Solutions | PepsiCo. Inc./Quaker Oats | Sticks Inc.

Geometric Mold & Machine Inc. | Perin Machining Co. | Heuss Printing Inc.

Strategic Legal Advice.

www.GoosmannLaw.com
m GOOoSMdnn 410 51h Sireet, Sioux City, lowa
L A W F | R M

Call Us Today! 712.226.4000
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TOP TIPS

PARTNERING WITH YOUR LOCAL HOSPITAL IS A WIN-WIN

A CUSTOM PUBLICATION FOR ABI

Steve Cassabaum
President, 21st Century Rehab

steve@21stcenturyrehab.com

To stay vibrant, small towns need local busi-
nesses to support each other and provide the jobs
and services the community needs. In the towns
highlighted in this edition, the local hospitals pro-
vide much more than the basic medical needs to
ensure families are safe and have access to great
local care. Hospitals provide much more than the
emergency room, primary care doctors, radiology,
inpatient care and therapies. In addition, the hos-
pital typically is a main employer of the region.

Growing up in a small town, my parents al-
ways told me to support the local businesses.
This includes finding out if that local business
can provide the product or service that one does
not think it would normally provide. Asking the
business owners if they can provide the product
or service can turn into a big win for both parties.
The customer saves time and expense by staying
local while allowing the business to increase/im-
prove the products or services it provides.

Hospitals are no different. I encourage all
business owners to find out all the services the lo-
cal hospital provides. Many of those services can
considerably help the bottom line of the business.
For the sake of an injured employee, most hospi-
tals provide occupational health services along
with therapy services to return that worker back

to work as quickly and safely as possible. Hospi-
tals can also help with preventive measures to
avoid future injuries.

Hospitals strive to know what businesses
need so they can support them in an array of
medical services. Besides basic medical services,
hospitals provide valuable prevention services
including pre-employment screenings, wellness
services, ergonomic consultation, safety educa-
tion, flu shots, CPR training and blood pressure
checks. Many of these services can be provided
at your business location. These services can af-
fect the bottom line by improving productivity,
employee retention and health, as well as reduc-
ing workers’ compensation claims and insurance
mod rates.

Every business needs to be able to answer
this question: “How is your health business go-
ing?” Although most businesses are not in health
care, the cost of employee health care, workers’
compensation and poor health of your employees
is becoming more and more of a budgeting night-
mare for businesses. Let your local hospital help
you with this question while keeping services lo-
cal and more affordable.
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BY THE NUMBERS

279 high school students (grades 9-12) from
47 lowa schools attended Business Horizons
and Business Horizons Gilbert in 2016

5 DAYS OF FAST-PACED COMPETITION,
ENTREPRENEURSHIP, TEAMWORK & FUN

7-plus “industry” teams made up of
students students and lowa professionals
who work together to create a product,
launch a business and take part in a variety
of hands-on competitions and challenges
throughout the week.

131 volunteers who serve as industry
advisers, lead tours, evaluate investor
pitches and help make Business Horizons a
SUCCESS EACH YEAR

88 companies that provide volunteers
and tour opportunities for students

6 companies toured throughout the
week to help students learn about career
opportunities available to them in lowa

$60 discount students will receive if they
apply by April 20

RIRE 1y © Aléi ‘!‘,

Office interiors and products

ASK ABOUT OUR EXCLUSIVE BUY
ABI AFFINITY PROGRAM BENEFITS!

FURNITURE

PROMO
PRODUCTS

FREE
H I ‘ STATEWIDE DELIVERY AH 1
o ® ON ALL SUPPLY ORDERS Stee

STOREY KENWORTHY | 800-622-4536 | WWW.STOREYKENWORTHY.COM

BUSINESS HORIZONS 2017
will take place June 25-29 at Central College
in Pella. Visit BusinessHorizonslowa.org to

nominate a student or to fill out an application.

WHAT KEEPS YOU
UP AT NIGHT?

« PROTECT YOUR BUSINESS
« REWARD YOUR KEY EMPLOYEES
« COORDINATE YOUR SUCCESSION PLAN

« OVERSIGHT OF YOUR RETIREMENT PLAN

;\73 Northwestern Mutual
’\: Wealth Management Company®
MCGILL JUNGE

° WEALTH MANAGEMENT

ED McGILL ROSS JUNGE
H MANAGEMENT - DIRECTOR
OF INVESTMENTS

2414 128TH STREET URBANDALE, IA 50323 | 515-777-3835 | MCGILLJUNGE.NM.COM

05-5000 © 2017 Edward McGill, and Ross A. Junge, Northwestern Mutual representative and associate representative, use McGill Junge Wealth Management asa
marketing name. McGill Junge Wealth Management is not a legal entity or separate business. Northwestern Mutual is the marketing name for The Northwestern
Mutual Life Insurance Company (NM), Milwaukee, WI (life and disability insurance, annuities, and life insurance with long-term care benefits) and its subsidiaries.
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Where are you headed in this crowded marketplace? BKD’s
approximately 2,600 professionals help businesses across
the country manage change, stay compliant and make wise
decisions. Experience how our expertise can help you
forge ahead with certainty.

4%y,
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Marv Debner // Partner
mdebner@bkd.com // 515.418.9888
bkd.com

experience

CPAs & Advisors
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CAPITOL BUSINESS

WORKERS’
COMPENSATION
REFORMS ADVANCE
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IntegritySRC.com | 515.965.3756
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Nicole Crain

Senior Vice President,
Public Policy

ncrain@iowaabi.org

Iowa employers and employees will have a more
balanced Iowa workers' compensation system under
legislation passed this session. Reforming workers’ com-
pensation and reintroducing equity to the system has
been a key priority for ABI, as established by the more
than 150 members and 95 companies that participated
in ABI's annual policy development process.

The reform was necessary to help return Iowa’s sys-

tem to a model position among states. In the past, lowa's
workers’ compensation system had been recognized for
its high benefits for employees and low costs for em-
ployers — a win-win.
However, the past decade has seen erosion of the system.
Iowa Supreme Court cases and state agency bureaucrat-
ic decisions have caused uncertainty and increased costs
for companies.

ABI led a coalition of several Iowa business organiza-
tions and companies to support changes to Iowa’s work-
ers' compensation laws. The goal: Maintain Iowa’s rich
benefits for injured workers but bring the system back to
balance by reducing fraud and abuse of the system.

Thank you to everyone who contacted their elected
officials in support of the legislation. You are the reason
this has advanced. Legislators and Gov. Terry Branstad
have heard from the business community that this was
a priority. You are the reason the bill passed. The bill was
signed by Branstad on March, 30 and will take effect on
July 1,2017.

Here is a summary of the provisions included in the legislation:
« Helps ensure workplace safety by shifting the burden to the

employee when an injury is caused by the employee’s intoxication.

« Clarifies the Iowa Code to indicate that the date of injury must
be reported within 90 days of the employee realizing the injury
is work-related.

« Ensures employer light-duty programs can continue.

« Establishes the shoulder as a scheduled member as opposed to a
body of the whole injury.

« Requires that AMA guidelines for scheduled member injuries are
adhered to by workers' compensation deputy commissioners.

« Prohibits double recovery of permanent total disability benefits.
« Provides employers credit for benefit overpayments to workers.

 Requires that commutations (lump sum settlements) can no
longer be unilaterally requested by the plaintiff, but must be
agreed upon by all parties.

« Ensures jurisdiction is clarified to prevent benefits shopping for
higher Iowa benefits.

« Prevents attorneys from taking advantage of injured workers by
taking fees on voluntary payments by an employer to an employee.

« Significantly reduces the interest rates on workers’
compensation judgments.

« Establishes a robust vocational rehabilitation program for injured
workers who have shoulder injuries resulting in permanent
partial disability.
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CIRAS, IADG test new way to

expand industry in lowa

A 40,000-square-foot building on a
nine-acre industrial site in Spencer has
become the testing ground for a new
initiative in rural economic develop-
ment — with CIRAS playing a large role.

Spencer City Manager Bob Fagen
said the speculative building was con-
structed as part of a new industrial
park along a rail line with 35-foot-high
walls because Spencer officials hoped
it would prove attractive to a company
making equipment for Iowa’s growing
wind and solar power industries.

Since construction, businesses
from a variety of industries have
shown glimmers of interest in the facil-
ity, Fagen said, although no purchaser
has yet materialized. Now, Spencer offi-
cials have hit on a possible new way to
woo an outside manufacturer to town.

If a company is interested but has
concerns about whether the building
will work, local officials can connect
them with CIRAS to help work through
the challenges, said Kiley Miller, presi-
dent and CEO of the Iowa Lakes Corri-
dor Development Corp.

“Historically, we've referred busi-
ness to CIRAS many times over the
years, but always they were existing
employers in the region,” Miller said.
“This is a new opportunity for us to use
CIRAS as a business-attraction partner.”

Spencer’s building is one of 75
speculative industrial structures that
have been constructed over the past 30
years under partnerships involving ru-
ral Jowa communities, their local utili-
ties and the Iowa Area Development
Group (IADG). All but 10 — the most
recently constructed — now belong to

viable Iowa businesses, ranging from
food processors to a tire company and
a maker of medical devices.

“Research suggests that 80 percent
or more of economic development proj-
ects start with a search for an existing
facility,” IADG President Rand Fisher
said. “If a company wants to go some-
where, they want it to be as convenient
as possible.”

CIRAS Director Ron Cox said the
initiative makes sense because IADG
and its partners essentially are playing
the role of investors and developers.

“The argument for it is that in large
metropolitan areas, there's enough
competition and enough companies
coming and going that real estate peo-
ple will speculate and build these build-
ings themselves — because they know
that theyre going to be able to rent
them,” Cox said. “In rural areas, there's
not enough competition for the space,
so fewer people want to risk building
these.”

Cox said CIRAS also sees broader
possibilities in a pilot project involving
the Spencer building.

CIRAS currently offers a variety of
programs designed to help Iowa com-
panies boost growth, increase produc-
tivity, embrace new technology and
enhance their enterprise leadership.

The newly expanded relationship
with IADG, Cox said, will allow CIRAS
to broaden that role by assisting in
the recruitment of new companies to
Iowa and the expansion of existing
Iowa companies.

ADVISORY COUNCIL

STEVE CASSABAUM
21st Century Rehab

JIM NALLEY
BCC Advisers

PAUL DREY
Brick Gentry P.C.

DEBI BULL
BrownWinick Law Firm

MIKE O'DONNELL
CIRAS

ROB KANE
CliftonLarsonAllen

DEREK BLEIL
EMC Insurance

MICHAEL TEACHOUT
Focus OneSource

|ACOVOS ZACHARIADES
Global Reach

JULI JENKINS
LMC Insurance and Risk Management

LANCE GARDNER
Principal

ANN BLOCK
Tero International

NATALIE SPITZIG
The Iowa Clinic

RENA STRIEGEL
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ARE YOU AN ABI MEMBER? CHANCES ARE THE ANSWER IS YES.

ABl is Iowa’s oldest and largest business network, representing almost 1,500 businesses of all types and sizes
employing over 330,000 Iowans in all 99 counties. If you are not sure if your organization is a member of ABI,

Transition Point Business Advisors

GREG SHIREMAN
contact Dorothy Knowles at 515-235-0568 or dknowles@iowaabi.org. Wellmark, Inc.
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A healthy smile is a powerful thing. It deserves Delta Dental of lowa,
the state’s leading dental benefits provider. With the largest network
of dentists, prompt answers and personable service, we make it easy
for members to protect their smiles and keep them healthy.

O DELTA DENTAL

deltadentalia.com




