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THE JOYS OF 
IOWA SUMMERS:

The state’s places, products 
and events perfect for 

the warmer months
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grinnellmutual.com

“Trust in Tomorrow.” and the “Grinnell Mutual” are registered trademarks of Grinnell Mutual Reinsurance Company. © Grinnell Mutual Reinsurance Company, 2019.

TRUST US TO  
CATER TO YOUR BUSINESS
Our restaurant package offers a menu of options covering the risks of running a 

successful dining establishment, from food spoilage to cooking equipment protection, 

and more. That way, you can focus on their bread and butter — your customers. 

Trust in Tomorrow.® Contact us today.

AUTO | HOME | FARM | BUSINESS
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Every summer, the Far Reach team gets to 
give back to the community in a unique way—
using our technical skills to help the Sturgis 
Falls Celebration with their website and mobile 
app. Sturgis Falls is an annual weekend-long 
community celebration in Cedar Falls that 
includes live music, entertainment, a carnival, a 
parade, kids activities, and so much more. 

There are many different ways to get 
involved in Sturgis Falls—and in any cause 
you choose to support. We could give money 
or volunteer during the event, but we choose 
to help by using our unique expertise. In 
exchange, Far Reach is listed as an in-kind 
event sponsor.

Helping a nonprofit in this way is a win-
win. A good cause gets much-needed pro bono 
support and our team gets to be involved, use 
their expertise and see—and, as in this case, 
even experience—the impact. 

As businesses in Iowa, we can give back 
to our communities in creative ways. Giving 

fiscal support is still important, of course, but 
it’s worth thinking outside the box. What are 
some unique ways your company could use 
its expertise, knowledge and resources to help 
the organizations in your community that are 
making an impact? 

Imagine the possible benefits both for the 
causes you care about as well as your team. n

Cindy Dietz
ABI Chair
Collins Aerospace
Cedar Rapids

Last month, ABI hosted the 2019 Taking Care 
of Business Conference in Ames. If you weren’t 
there, you missed one of the best business 
meetings of the year. Don’t make the same 
mistake next year! Make plans now to join us in 
my community of Cedar Rapids next June for 
the 2020 conference. You will not want to miss it!

This edition of Business Record Iowa 
provides my first opportunity to pen this 
column as your ABI Chair. Under the leadership 
of outgoing chair David Bywater, and because 
of your support, ABI just completed another 
successful year. It’s my goal to build on that 
success as we move forward.

My role at Collins Aerospace is leading state 
government relations in Iowa and the western 
U.S. It’s an opportunity to advocate on behalf 
of Collins’ team members here and around 

the world who design, test and manufacture 
technologically advanced and intelligent 
solutions for the aerospace and defense 
industry. The work is fascinating and the 
people are fantastic. I am privileged to work on 
their behalf.

And now, I’m also privileged to work on your 
behalf as the ABI Chair. It is evident to me that 
the strength of ABI is in its members, so thank 
you for your investment in and support of ABI. 
My goal as chair of ABI is to continue expanding 
the association’s incredible record of positive 
impact on Iowa—from policy, to programming, 
to foundation programs, and to the 2020 annual 
conference. I look forward to working with you 
to put our Future in Focus in 2020. Thank you 
again for your support of ABI. n

Future in Focus in 2020
JULY 2019
VOLUME 9 | NUMBER 7

IN PARTNERSHIP WITH

The Iowa Association of Business and Industry (ABI) is the voice 
of Iowa business. It is Iowa’s oldest and largest business network, 
representing 1,500 businesses that employ more than 333,000 
Iowans. ABI benefits members by advocating on their behalf 
at the statehouse, connecting them with decision-makers to 
share ideas and services, offering solutions and best practices 
for issues that affect their businesses and developing our state’s 
business and civic leaders.

Business Record® (USPS 154-740, ISSN 1068-6681) is published by 
Business Publications Corporation Inc., The Depot at Fourth, 100-4th 
Street, Des Moines, Iowa 50309, (515) 288-3336. Contents © 2019 
Business Record. Published weekly. Annual subscriptions $69.95. 
Single copy price is $1.75. Copies of past issues, as available, may be 
purchased for $4.50 each. Periodicals Postage Paid at Des Moines, 
Iowa. POSTMASTER: Send address changes to Business Publications, 
The Depot at Fourth, 100-4th Street, Des Moines, Iowa 50309.
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A VIEW FROM THE TOP

EXPERT ADVICE

Giving Back the Way Only You Can

Kate Washut
CEO, Far Reach
kate@farreachinc.com 

“As businesses in Iowa, we can 
give back to our communities 
in creative ways. Giving fiscal 

support is still important, 
of course, but it’s worth   

thinking outside the box.”
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2019 Taking Care of Business Conference

A record 600+ Iowa business leaders took Cyclone country 
by storm at ABI’s annual conference. Featured speakers 
included Pulitzer Prize-winning columnist for the Wall St. 
Journal Peggy Noonan, author and former NBA and Iowa 
State basketball player Paul Shirley, and author and top-
rated trainer and speaker Rowena Crosbie. n

June 4–6 | Ames

EVENT REWIND

listen.DESIGN.deliver

1430 Locust St, Des Moines, IA 50309
515.276.8097

DLRGroup.com        
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The ultimate college and career opportunity:  high school students from across the state team up, 
take part in exciting competitions and navigate the world of business alongside Iowa professionals! 

BUSINESS HORIZONS 2019

JULY 14-18 | CENTRAL COLLEGE | PELLA, IA  REGISTER NOW AT www.BusinessHorizonsIowa.com!

A PROGRAM OF THE ABI FOUNDATION

During the five-day program, participants gain hands-on experience, receive advice from expert 
speakers, explore career options in Iowa and develop their leadership and professional skills.  
Students can also earn college credit and a $1,500 Central College scholarship!

As you have read in past editions of Business Record Iowa, at ABI, planning for the next legislative ses-
sion begins as soon as the previous session has adjourned. ABI’s public policy team traveled throughout 
the state in May to meet with members and discuss the outcome of the 2019 legislative session and provide 
a preview of issues that may come up during the 2020 legislative session. 

These meetings are the starting point for ABI’s policy development process. However, the bulk of the 
work takes place during the public policy committee process. Committee meetings, which are strictly for 
members only, allow for engagement and dialogue with other members on key issues facing Iowa employ-
ers. The committee meetings will take place in Des Moines at the ABI office next month. The more mem-
bers who engage, the better ABI can represent Iowa businesses during the 2020 legislative session. 

Each year, more than 100 different companies participate in the committee meetings and more than 
300 members participate in the policy development process. This engagement plays an integral role in the 
accomplishments ABI has seen at the Statehouse the last few years. 

After the policy meetings, the ABI Legislative Committee will meet to review committee recommenda-
tions and propose association priorities to the ABI Board of Directors. The ABI Board will also meet in 
September to finalize the 2020 legislative priorities and policies. Learn more about the committees below 
and visit www.iowaabi.org/events to register.

August 6 | Workplace & Product Safety
Focuses on the safety of any business’ most valuable resource: its people, as well as the products and ser-
vices they make and provide. This committee will address occupational safety, workers’ compensation and 
liability issues.

August 7 | Employment and Workforce
Focuses on traditional human resource issues, including health care benefits and the challenges of work-
force and skill development, as well as unemployment compensation issues.

August 13 | Environment
Focuses on air, water and land quality issues impacting the regulated community, including permitting 
challenges.

August 14 | Economic Growth 
Focuses on economic development issues ranging from workforce and economic development state incen-
tive programs to transportation of people and goods. Iowa Economic Development Authority Director 
Debi Durham will speak to attendees at the beginning of the meeting.

August 15 | Tax
Focuses on all forms of taxes levied on businesses, including property, income, sales and use taxes.

CAPITOL BUSINESS

2020 ABI Public Policy 
Development Begins

Nicole Crain
Senior Vice President, 
Public Policy
ncrain@iowaabi.org
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Thank you to our INVESTORS CLUB MEMBERS

GOVERNOR’S CLUB

CHAIRPERSON’S CLUB

PRESIDENT’S CLUB

EXECUTIVE’S CLUB
3M
Accumold, LLC
ACT, Inc
Altria Client Services Inc.
Aureon
Baker Group
Bank of America Merrill Lynch
Bank of the West
Bankers Trust Company
Bayer Crop Science
Bing Bang
BKD, LLP

Casey’s General Stores, Inc.
CenturyLink
CIRAS
Conlon Construction
Constellation Energy
Delta Dental of Iowa
Diamond Vogel Paint Co
EFCO Corp.
Graham Construction Company
HealthPartners UnityPoint Health
Holmes Murphy & Associates, Inc.
Honkamp Krueger & Co., P.C.

Hormel Foods Corporation
Intellicents
Iowa Soybean Association
Iowa Speedway/NASCAR
LWBJ
LyondellBasell Industries
Magna International
Manatts Construction Company, Inc.
McGowen Hurst Clark Smith
Meredith Corp
Midwest Growth Partners
Musco Corporation

Norplex-Micarta
PC Matic
Pratum
Riverstone Group, Inc.
RSM US LLP
Saxton, Inc.
SHYFT Collective
SSAB Americas
Storey Kenworthy Office Interiors & 

Products
Story Construction
TrueNorth Companies LLC

Unite Private Networks
United Equipment Accessories
Universal Printing Services
University of Iowa – Des Moines 

Programs
Upper Iowa University
West Bank
Whirlpool
Wilson Trailer Company
Winnebago Industries, Inc.
Zarley Law Firm, P.L.C.

MANAGER’S CLUB
AGP/Ag Processing Inc
American Chamber of Commerce 

Resources
AT&T
ATW Training Solutions
Barton Solvents Inc.
BerganKDV
Cambridge Investment Research, Inc.
CF Industries Nitrogen, LLC
Climax Molybdenum Co
Clow Valve Co.
CUNA Mutual Group

Curries Division of AADG, Inc.
Davis Brown Law Firm
Dexter Apache Holdings, Inc.
Dordt College
DuPont Pioneer
Emerson/Fisher
Farmers Trust & Savings Bank
Fed Ex Corp.
Gerdau
Gilliland Group at Morgan Stanley
Goosmann Law Firm
Henningsen Construction, Inc

Hutchison, Inc.
International Paper Company
Interpower Corp.
Interstates
Iowa Area Development Group
Iowa Corn Growers Association
JLL
Kirkwood Community College
Koch Companies PS, LLC
Kum & Go
Lisle Corp/EZ Way, Inc.
Menard, Inc

Mercer
Midwest Speakers Bureau
Miller, Fidler & Hinke Insurance 

Agency
Mortenson Construction
NextEra Energy Duane Arnold 

Energy Center
Northwest Bank
Precision Pulley & Idler
Proctor & Gamble Hair Care
Pure Storage
Reynolds & Reynolds
Ruan

Shine Bros. Corp
SHYFT Collective
St. Martin Land Company
Standard Golf Co
Terracon Consultants, Inc.
Thombert, Inc.
Trilix
Union Pacific Railroad
Van Meter Inc.
Wells Enterprises, Inc
Windstream Communications
Workiva

ABI could not provide high-quality programming and advocacy for members without the support of our many generous sponsors.

TOP SUPPORTERS

PMS Version

CMYK Version

This recognition program runs March–February
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Seal-the-deal 
support.
Your business prospers because you can make 
a convincing case. But it never hurts to have 
reinforcements when the stakes are high.  
Whether you’re looking to control costs,  
perform due diligence or increase margins,  
our resourceful, reassuring pros can provide  
the support to help you get the board on board. 

Everyone needs a trusted advisor.  
Who’s yours?

bkd.com | @BKDLLP

Executive Health Department

Make The Iowa Clinic Your #1 Choice for Executive Health 
We understand your time is at a premium, so our program is streamlined into a 6-7 hour  

timeframe. All of the necessary appointments and testing are done in one day at one location.  

We are the only program in the state to offer this type of Executive Health experience.

Learn more about our program at iowaclinic.com or call 515.875.9855.

DAY

BUILDING

LIFE

dedicating our  lives to taking care of yours



B
us

in
es

s 
R

ec
or

d 
IO

W
A

  |
  

8

Ju
ly

 2
01

9
A  C U S T O M  P U B L I C A T I O N  F O R  A B I

IO
W

A
 A

SS
O

CI
AT

IO
N

 O
F 

B
U

SI
N

ES
S 

A
N

D
 IN

D
U

ST
R

Y

THE JOYS OF 
IOWA SUMMERS:

The state’s places, products 
and events perfect for 

the warmer months

PETER VOORHEES, president, Standard Golf Co.
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It’s officially summertime, and you don’t have to look too far in Iowa to 
find a pastime that appeals to your tastes.    

Throughout the state, there are unique products, places and events 
serving as the ideal complements to the summer months. From the Wells Ice 
Cream Parlor in Le Mars to Winnebago Industries, an Iowa-based company 
selling outdoor vehicles and equipment, Iowa’s joys of summer stretch far 
and wide. 

TREATS

Wells Enterprises, the parent company of the Blue Bunny ice cream 
brand, is a pillar of the Le Mars and northwest Iowa communities. Its impact 
is felt not only through the business, which employs thousands of people, 
but through its ability to attract people to Le Mars, the town of about 10,000 
people dubbed the Ice Cream Capital of the World. 

One of the main attractions in the town? Wells Enterprises’ Tourism 
Center and Ice Cream Parlor, which reopened in June after undergoing 
extensive renovation at a cost of more than $3 million. The leadership of 
Wells Enterprises decided to invest in the center because of its potential to 
draw more people into the community and attract tourists. 

“This was an effort to bring people here and not only have them visit the 
visitor center and parlor, but also the theater down the street or the great 
restaurants,” said Shannon Rodenburg, marketing and tourism manager for 
the center and parlor. “It’s truly a larger vision than the parlor, and it’s about 
making Le Mars a destination.” 

Located in the heart of downtown Le Mars, the two-story building, 
which underwent renovation last fall and into the spring months, was 
expanded into the adjacent building. The second story was outfitted with an 
interactive museum and learning center, which teaches visitors about the 
history of ice cream, how Blue Bunny treats are produced and the history of 
Wells Enterprises. 

On the first floor is a gift shop, dining center and ice cream parlor, where 
visitors can purchase their favorite treats. The decor is made up of Wells 
Enterprises artifacts and mementos. 

"We wanted to make this immersive and impactful for people,” Rodenburg 
said. “We’ve been getting a lot of positive feedback from everyone — young 
ages to some of our senior citizens. People are really excited, especially the 
locals. They’ve been seeing construction for months now, and the suspense 
was killing them.” 

Gov. Kim Reynolds attended the grand reopening of the visitor center 
on June 12, which coincided with the beginning of Le Mars’ Ice Cream Days. 
Through the rest of the week, the center handed out 20 golden spoons. 
Recipients of the spoons receive a free cone or dish every time they present 
the item at the visitor center. 

And if you needed any more encouragement to make the trek to Le Mars 
to get an ice cream fix, the menu is dotted with unique, location-specific 
options, including vegan choices. Also on the menu are “Extreme” treats, like 
This Shake is Bananas, which is filled to the brim with ice cream and fruits. 

“The name rings true,” Rodenburg said. “Think more stuff in a shake than 
any one person can handle.”

That sure sounds tasty.   

TEES

One of the biggest summer boons for Iowa is golf. According to a 2016 
study prepared by Teconomy Partners, an economic research company, 
Iowa’s golf industry generated more than $815 million, employed more than 
11,400 people and produced more than $72 million in state and local tax 
revenue in 2015.   

You don’t have to travel far to find a local nine-hole golf course in Iowa, and 
that provides Iowans with good opportunities to play golf whenever they want. 

“In a lot of metropolitan areas, it’s difficult to go out on a Saturday morning 
and play a round of golf,” said Peter Voorhees, president of Standard Golf Co., 
which manufactures golf course accessories. “It’s more doable in Iowa than 
other places because most towns have a nine-hole golf course that you can play 
rather inexpensively.” 

Standard Golf Co., based in Cedar Falls, has been around for more than a 
century. It was created by Voorhees’ grandfather Walter in 1910 and originally 
made farm gates. During the 1920s, one of the biggest decades of growth in 
the golf industry, Cedar Falls built a small, nine-hole golf course, and Walter 
was the only local manufacturer who could build accessories.  

The company’s product line expanded, and by 1974 Standard Golf Co. had 
completely done away with farm products and focused exclusively on golf 
equipment. Voorhees joined the company in 1975 and eventually became the 
third generation of his family to run it. 

Voorhees believes golf is one of the best sports to enjoy on a sunny, warm 
summer day because it’s not as intense as other popular sports. 

“There is a certain kind of intensity, but it’s not as intense as other sports 
are,” Voorhees said. “It’s something you can enjoy a Saturday doing. It’s 
something you can do by the time you can hold a golf club to the time that 
you want to keep doing it. And there’s certainly a social activity tied to it that 
isn’t true with other sports.” 

Iowa also boasts some beautiful and challenging courses. The Harvester 
Golf Club in Rhodes, Blue Top Ridge at Riverside Casino in Riverside, the 
Preserve on Rathbun Lake in Moravia, Spirit Hollow in Burlington and the 
Veenker Memorial Golf Course in Ames are all renowned for their design 
and playability. Des Moines also hosts the annual Principal Charity Classic, a 
PGA Tour Champions event, in June at the Wakonda Club. That’s in addition 
to the many municipal golf courses that can be found in Iowa towns. 

While golf as an industry has remained relatively flat in recent years, 
Vorhees said, it’s still a huge boost to the state’s economy in the summer 
months, affording residents and tourists the opportunity to enjoy a leisurely 
afternoon. 

“Golf is fairly important to the state of Iowa,” Voorhees said. “Not only 
do you not have to spend a lot of money or get on a waiting list to get into a 
country club, but it’s a great place to start. There are more opportunities to 
play here. You can go out and practice whenever you want.”

TRADITIONS 

When Dave Bernstein moved back to Sioux City after working in Chicago 
— where he promoted concerts — he was looking to add a little spice to the 
northwest Iowa community. Bernstein, treasurer at State Steel in Sioux City, 
and his friend Adam Feiges were into all kinds of music — rock, blues, reggae, 
you name it. In 1991 — Bernstein was 24 and Feiges was 25 — they started 
the Saturday in the Park festival, a free musical event in the middle of town 
featuring a variety of acts on two stages. 

“In a lot of metropolitan areas, it’s 
difficult to go out on a Saturday 
morning and play a round of golf. 
It’s more doable in Iowa than other 
places because most towns have a 
nine-hole golf course that you can 
play rather inexpensively.” 
Peter Voorhees, president, Standard Golf Co.
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Since then, it’s grown massively. The first event drew about 5,000 
people, and today it draws about 25,000 to 30,000 people, mostly from the 
surrounding areas. The event has seen headline acts like Aretha Franklin, 
Foster the People, Kacey Musgraves and more. At this year’s festival in early 
July, Flo Rida, a popular rapper, headlined the festival. 

What’s perhaps more impressive than the growth is the support from 
the community. Bernstein said some sponsors are almost insulted when he 
calls and asks for sponsorships. 

“They’ve been here since the beginning, and they’re like, ‘Why are you 
calling?’ Just send me an invoice,” Bernstein said. “It’s beyond amazing. 
This area really, really embraced this type of stuff. You can’t ask for a better 
response. And the city is tremendous.” 

The festival is even more notable in the fact that it’s run by an all-
volunteer committee. The group only meets for an hour about a dozen times 
every year and still manages to churn out an impressive event and lineup 
year in and year out. 

“It’s a very active committee, different than a lot of others because people 
on the committee really get down and do the work to produce the festival,” 
Bernstein said. “We have an amazing crew that works on this in all phases. 
That’s the best part.” 

Bernstein pointed out other impressive summer music festivals with 
rich traditions in Iowa, including Hinterland in St. Charles, 80/35 in Des 
Moines and Loessfest in Council Bluffs. 

“There’s some killer stuff going on,” Bernstein said. “Iowa is really a great 
hotbed of great live music, especially in the summer. I think that’s something 
we need to leverage even more in this state.” 

TRAVEL

Winnebago Industries, based in Forest City, is one of the most iconic and 
vintage companies in Iowa. Its motor homes and travel trailers have long 
been staples of summer road trips and camping excursions. 

Formed in 1958 by a group of business leaders in Forest City looking 
to attract industry into town, Winnebago Industries was initially part 
of a relationship with a travel-trailer company in California. The group 
eventually bought out the company and by 1967 they began production on 
motor homes, which became the key to its growth over the next five decades. 

“Iowa is really a great hotbed of great 
live music, especially in the summer. 
I think that’s something we need to 
leverage even more in this state.” 
Dave Bernstein, treasurer, State Steel

TODAY 
WE FEED 
TOMORROW
America’s Cultivation Corridor is filled with innovators, 
forward thinkers and entrepreneurs dedicated to feeding 
the future. Because if we don’t, who will?

Let’s feed the future. Cultivationcorridor.org



11

B
us

in
es

s 
R

ec
or

d 
IO

W
A

  |
  J

ul
y 

20
19

A  C U S T O M  P U B L I C A T I O N  F O R  A B I

IO
W

A
 A

SS
O

CI
AT

IO
N

 O
F 

B
U

SI
N

ES
S 

A
N

D
 IN

D
U

ST
R

Y

“So many families have had the opportunity to get into the outdoors and 
experience RVs and camping and other outdoor activities through the use of 
our products for more than six decades,” said Michael Happe, president and 
CEO of Winnebago Industries. “In many ways, we’ve become synonymous 
from a brand standpoint for motorized recreational vehicles, but really our 
brand stands for memory-making and outdoor experiences as much as it 
stands for our products.”  

The company’s numbers certainly reflect that. Winnebago Industries, 
which is a wholesaler to independent dealers, made more shipments (more 
than 50,000) in March last year — in advance of the summer months — than 
it did in any other month. Its revenue in the third quarter last year (March 
through May) was more than $560 million — more than $100 million more 
than each of the first and second quarters, which land in the fall and winter 
months. 

The company has also expanded its product lines to capture more market 
space in outdoor vehicles and equipment. In 2013, Winnebago Industries 
bought Grand Design RV, a travel-trailer company. In 2018, the company 
bought Chris-Craft Boats, which produces luxury boats. 

“It has been a part of our mission and vision to be an outdoor lifestyle 
company and grow beyond just recreational vehicles,” Happe said. “We want 
to grow with adjacent or like industries that offer great experiences through 
the outdoors with their products as well. Those [acquisitions] have been 
transformative for our company.” 

But the bread and butter for Winnebago Industries is the recreational 
vehicle market, which will continue to serve as a catalyst for families to 
enjoy the outdoors during the summer months. 

“We have a long history of certainly helping families and friends connect 
with each and see the great outdoors around North America,” Happe said. 
“That’s been our connection back to summertime.” n



B
us

in
es

s 
R

ec
or

d 
IO

W
A

  |
  

12

Ju
ly

 2
01

9
A  C U S T O M  P U B L I C A T I O N  F O R  A B I

IO
W

A
 A

SS
O

CI
AT

IO
N

 O
F 

B
U

SI
N

ES
S 

A
N

D
 IN

D
U

ST
R

Y

AHEAD OF THE CURVE

Leadership Iowa has named Rick Tollakson of Des Moines as the recipient of its annual 
Leadership for Iowa Award. The award honors a distinguished alumnus of the Iowa Associa-
tion of Business and Industry (ABI) Foundation’s Leadership Iowa program. Tollakson was a 
member of the 1992-93 Leadership Iowa class. He received the award on June 6 at ABI’s Taking 
Care of Business Conference in Ames.

Tollakson has been dedicated to serving Iowa for more than 35 years. After graduating from 
Iowa State University, he immediately dove into the real estate industry. He was promoted to 
president and CEO of Hubbell Realty Company in 2004. 

Since taking on the leading role at Hubbell, he has been responsible for tremendous growth.
The most meaningful examples of this for Tollakson have been the “Hubbell Extreme 

Builds,” wherein a deserving charity, company or family is chosen for the build. It began in 
2006, when Hubbell built a home for a Tama County family following a fire. It continued with 
constructing 9 Homes in 9 Days for Anawim, rebuilding Easter Seals Camp Sunnyside’s dor-
mitories in one week, and most recently, building the new Ronald McDonald House of Central 
Iowa in just 11 days.

Tollakson has also been a forerunner on the redevelopment of downtown Des Moines and 
the revitalization of downtown corridors, and has been an advocate for Iowa waterways by 
leading the Steering Committee for the Des Moines Area Metro Planning Organization Water 
Trails and Greenways Master Plan. 

He is a driven leader who creates opportunities for growth through the needs he sees 
in Iowa communities every day. In many cases, his strong belief in building the community 
through volunteering overlaps with his professional work. 

“Rick doesn’t just talk, he leads by example,” said ABI President Mike Ralston. “He thinks big 
and brings everyone along to make Iowa better.”

Tollakson continues to serve on numerous boards that directly affect Iowa communities 
and beyond such as the Iowa Association of Business and Industry, Greater Des Moines Part-
nership, Central Iowa Water Trails, PlanDSM, Urban Land Institute Community Development 
Council, Big Brothers Big Sisters of Central Iowa, National Association of Homebuilders and 
many more.

The ABI Foundation proudly honors Rick Tollakson with this year’s Leadership for Iowa Award. n

Tollakson Honored with 
Leadership for Iowa Award

“Rick doesn’t just talk, he leads 
by example.”



13

B
us

in
es

s 
R

ec
or

d 
IO

W
A

  |
  J

ul
y 

20
19

A  C U S T O M  P U B L I C A T I O N  F O R  A B I

IO
W

A
 A

SS
O

CI
AT

IO
N

 O
F 

B
U

SI
N

ES
S 

A
N

D
 IN

D
U

ST
R

Y

JULY 14-18
Business Horizons

Central College | Pella

AUGUST 1-2
Okoboji CEO Forum

Arrowwood Resort & Conference Center | Okoboji

AUGUST 4-8
Leadership Iowa University

Des Moines & Surrounding Areas

AUGUST 6
Workplace & Product Safety Public Policy Meeting (Members Only)

ABI Office | Des Moines | 11:30 a.m.

AUGUST 7
Employment & Workforce Public Policy Meeting (Members Only)

ABI Office | Des Moines | 11:30 a.m.

AUGUST 9
Leadership Iowa Alumni Gathering

Iowa State Fair | Des Moines | 3 p.m.

AUGUST 13
Environment Public Policy Meeting (Members Only)

ABI Office | Des Moines | 11:30 a.m.

AUGUST 14
Economic Growth Public Policy Meeting (Members Only)

ABI Office | Des Moines | 11:30 a.m.

AUGUST 15
Tax Public Policy Meeting (Members Only)

ABI Office | Des Moines | 11:30 a.m.

AUGUST 26
Executive Open

Des Moines Golf and Country Club | West Des Moines

OCTOBER 1
Legends in Manufacturing Awards Dinner

The Meadows Event Center | Altoona

OCTOBER 2
Advanced Manufacturing Conference

The Meadows Event Center | Altoona

Visit www.iowaabi.org and click the “Events” tab for details on upcoming events.

CALENDAR OF EVENTS
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Public Wi-Fi may seem like a low-cost opportunity to add value to your clients, but it could cost your business everything. Public Wi-Fi 
is a favorite “hot-spot” for malicious behavior. Open networks provide an easy gateway to your organization’s valuable information. Follow 
these tips below to safely implement a guest network.

Create Segmented Networks: Provide a separate network for guest access that is disconnected from the rest of your business operations. 
Segmenting the networks by use (internal vs. external) makes it more difficult for a hacker to gain access to business-critical information.

Control Access: Require the user to obtain credentials before connecting to the network. Providing each person with a username and 
password or requiring them to register on the network before gaining access allows you to control who’s tapping into the network, there-
fore removing their anonymity and discouraging bad behavior. Identifying network users also lends credibility to the network so that 
others feel more comfortable using the free internet.

Enhance Network Visibility: Implement a solution that provides visibility into the network and tracks user behavior. An identity man-
agement solution allows you to see who is on your network and monitor their activities. You can also implement rules and alerts to block 
and notify the appropriate people of questionable behavior. 

Providing access to free Wi-Fi can be a valuable asset to your business if implemented properly. The tips above also apply for providing 
network access to employees who connect their personal devices for work (Bring Your Own Device (BYOD)) or entertainment purposes. 

Bonus Tip: Hackers have been known to “hunt” Public Wi-Fi networks by sitting outside office buildings or squatting on coffee shop, hotel 
or other open networks looking to steal personal information or launch zero-day programs. Always be vigilant and avoid connecting to 
open networks. n

TOP TIPS

No Such Thing as Free Wi-Fi

Sean Johnson
VP of Operations, ACS
sjohnson@acsltd.com

MEET OUR NEWEST ABI MEMBERS

Visit our newest members’ websites, and see what they’re up to:

Goodwill of Central Iowa | www.dmgoodwill.org

IIW, P.C. | www.iiwengr.com 

The Law Office of Kay Johansen 

Opus Design Build, L.L.C. | www.opus-group.com

Point Builders | www.pointbuilders.com

Rocking W Services LLC | www.rockingwservices.com

Staybridge Suites Des Moines Downtown | bit.ly/2wxQElP

Learn more about how ABI membership could benefit your 
company by visiting www.iowaabi.org/membership/why-abi.

GET TO KNOW

Member FDIC. The CIBC Logo is a registered trademark of CIBC, used under license. ©2018 CIBC Bank USA. 
Products and services offered by CIBC Bank USA.

cibc.com/US

Get a partnership 
with all the right parts.
At CIBC, we believe every client is one of a kind.  With an 
experienced commercial banking team and 150 years of 
putting clients first, we deliver on your financial goals by 
developing a business partnership that’s built for you.

To learn more, contact Kelly Barrick at 515 661-6090.
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Deborah Rinner
VP Chief Learning Officer, 
Tero International
drinner@tero.com

The Brain Benefits of Travel–
Even if It’s Just a Staycation!

Work, travel, save for the next trip, repeat. Does this sound familiar 
to you? 

If so you might be enhancing your creativity and expanding your 
ability to be inclusive through travel. Benefits which will serve you at 
work long after the trip. 

According to an article in the Atlantic Magazine titled “For a More 
Creative Brain, Travel”, your summer trip could have quite an impact 
on your brain. Neuroscientists have found creative capacity is fostered 
through travel. Travel allows you to witness new sounds, smells, 
sensations and sights. It sparks synapses in the brain revitalizing 
creativity.

Travel also increases your ability to make important connections 
between diverse things. With an increasingly diverse workforce, your 
ability to make these kind of connections at work influences your ability 
to be inclusive and mentally flexible. 

Is all travel created equal with regard to these benefits? 
Researchers found travelling to places extremely different from 

home was associated with lower creativity gains than traveling to places 
with less cultural distance. 

The researchers theorized an extremely different culture might 
present an intimidation factor, which could inhibit you from immersing 
in the culture. 

Staying in a western-style chain hotel and eating at McDonald’s while 
visiting Japan is an example of travel without immersion. 

If you have the chance to go somewhere completely different, don’t be 
intimidated. Immerse yourself in the unfamiliar. Otherwise you reduce 
the positive cognitive changes attributed to travel.

Do the brain benefits occur only if your travel takes you abroad? The 
good news is even a “staycation” where you simply take in a different 
cultural scene in your city or state will help you procure the mental and 
creative benefits travel provides. n
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