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Chris Moulden, Director, Child Development Center, Casey’s General Stores. Photo by Duane Tinkey

EMPLOYERS 
INNOVATE TO 
TACKLE IOWA’S 
CHILD CARE 
CHALLENGES  
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grinnellmutual.com

“Trust in Tomorrow.” and the “Grinnell Mutual” are registered trademarks of Grinnell Mutual Reinsurance Company. © Grinnell Mutual Reinsurance Company, 2021.

AUTO | HOME | FARM | BUSINESS

CUSTOMIZED COVERAGE 
FOR YOUR RESTAURANT
Our restaurant coverage offers a menu of options that cover the risks of running 

a successful dining establishment, from food spoilage to cooking equipment 

protection, and much more.  

Trust in Tomorrow.® Learn more today.
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This edition of Business Record Iowa carries 
a feature story about an issue of ever-increasing 
importance to ABI members. It focuses on child 
care and provides some valuable information and 
insights regarding what some ABI members are 
doing to address this critical need.  

Quality, affordable child care is vitally im-
portant to all parents and is therefore a critical 
element in workforce recruitment and retention. 
ABI is a leader in helping our state develop child 
care best practices and solutions. ABI’s mission to 
foster a climate so that Iowans have the opportu-
nity for the highest possible quality of life is di-
rectly relevant to this important topic.

With the arrival of February, ABI enters the 
eighth month of its fiscal year. Thanks to your 
support and leadership, our association is enjoy-
ing one of its strongest years ever.

Public policy, Foundation programs, and ABI 
member meetings and events are all demonstrat-
ing strong metrics. Last month's ABI Legislative 
Briefing was the first-ever held virtually, and it 
was a great success. On behalf of the board of di-
rectors, thank you for your participation.

In just four months, you will see another im-
portant event—our annual conference. I’m confi-
dent the 2021 conference will be a fabulous event!  

Make plans now to join your ABI colleagues 
in Iowa City/Coralville June 8-10 for the Taking 
Care of Business Conference. Fantastic venues, 
terrific nationally-known speakers and the very 
best business networking anywhere will all be 
part of ABI's 118th annual meeting. You do not 
want to miss it! Registration opens Feb. 25 at 
www.ABITakingCareOfBusiness.com.

Thank you once more for your support. n

Child Care is a Critical Workforce Issue 
A VIEW FROM THE TOP

Steven M. Bradford
ABI Chair

HNI Corporation
Muscatine
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Every organization has a level of risk 
they are willing to accept. We call this an 
organization’s “risk tolerance.” The risk 
tolerance can be widely known or subcon-
scious, but every decision you make plays 
into the level of risk your organization 
is willing to take on. Some companies do 
background checks for every employee 
hired; some don’t. Some companies have se-
cured access to their building; some don’t. 
Some companies invest heavily in stocks; 
some don’t. Some companies invest in tech-
nology; some don’t.

Throughout 2020, a common thread 
began to emerge amongst companies that 
seemed to be more resilient when faced 
with the pandemic's challenges. Many 
companies already had a robust technol-
ogy strategy in place, or they quickly im-
plemented technologies that would assist 
them in moving forward, and they contin-
ued to invest in technology.

For example, restaurants that had al-
ready utilized technology to offer takeout 
and delivery services reduced their organiza-
tion's impact. Companies that already had 
collaboration technologies in place quickly 
moved their employees off-site to reduce 
office infection rates. Organizations that 
had previously invested in cybersecurity 
training were less likely to fall victim to the 
uptick in cybersecurity attacks that ran ram-
pant in 2020 and continue today. Instead of 
playing catchup, these entities had invested 
in technology because they realized the 
value of technology and how it could help 
make their organization more resilient. 

These technology decisions, in effect, 
played a part in their organization’s risk 
tolerance. I challenge you to ask yourself, 
“What’s my organization’s risk tolerance?” 
“Am I consciously making decisions and in-
vestments that reduce or increase the orga-
nization’s risk?” n

Risky Business
EMBARRASSED EXECUTIVE 

Denny Fisher  
Chief Client Experience Officer, 
ACS 
dfisher@acsltd.org
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In a post-pandemic business climate, 
job security will become even more valu-
able to students and individuals look-
ing to join the workforce. As a business 
searching for talented employees to join 
your team, it’s more important than ever 
to get involved in the community and in-
form them of career opportunities. So how 
do you reach a population that is interest-
ed in manufacturing? Start with your local 
Iowa students.  

Every spring, Elevate Advanced Manu-
facturing donates $500 scholarships to 
15 recent Iowa high school graduates en-
tering a manufacturing-related course of 
study at one of Iowa’s 15 community col-
leges. Elevate Advanced Manufacturing 
is a non-profit initiative that promotes 
careers and educational pathways in ad-
vanced manufacturing while building a 
positive perception of these careers by 
addressing misconceptions like work en-

vironment, safety and wages. Advanced 
manufacturing provides a wide range of 
in-demand jobs—and a career in manufac-
turing empowers individuals to join the 
workforce sooner, with less debt!

The best way to get started is by con-
tacting your local high school’s guidance 
counselors and shop teachers. An email 
or phone call is all you need to start your 
business’s relationship with the local high 
schools. Let them know about your career 
opportunities and how students can re-
ceive scholarship funding to attend com-
munity college with less debt and graduate 
sooner with job security! Recent studies 
have shown that two-year degree holders, 
especially in high-demand manufacturing 
occupations, can earn salaries that surpass 
those of four-year college graduates.

With innovative advances in technol-
ogy, robotics, and augmented and virtual 
reality, the manufacturing industry con-

tinues to grow, providing new and exciting 
career opportunities for Iowans. Examples 
of scholarship-eligible training programs 
include Robotics, Welding, Mechanical 
Drafting (CADD), Transportation and Lo-
gistics, Computer Numerically Controlled 
(CNC) Machining, Industrial Automation, 
Industrial Maintenance, and Tool and Die.

Elevate Advanced Manufacturing offers 
many student resources to share with your 
local high schools, including online self-as-
sessment guides, information about career 
pathways and job opportunities. The 2021 
scholarship applications are now open, and 
Elevate Advanced Manufacturing is accept-
ing applications through May 30, 2021. Now 
is the perfect time to spread the word and 
get started!

To learn more about Elevate Advanced 
Manufacturing and how your business 
can attract educated employees, visit  
elevateiowa.com. n

Searching for talented employees?  
Start with your local Iowa students.

ELEVATE IOWA

Michele Farrell 
Program Manager,  
Elevate Advanced Manufacturing
mfarrell@measuredintentions.com

In Iowa, big ideas flourish. We invest in bold 
visionaries and innovative ideas that transform 
industries. From start-ups to enterprises, 
we’re home to rewarding careers in advanced 
manufacturing, bioscience and finance. And 
never ones to forget our roots, Iowa’s leadership 
in agriculture continues with breakthroughs 
in digital and precision ag. Opportunities are 
everywhere in Iowa. If you belong on the leading 
edge of your industry, you’re in the right place. 
Learn more at IowaEDA.com.
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Think You’re the Better Employer?

Prove It.

www.AspireResourcesInc.com/ProveIt

*Assuming $30,000 student loan balance, 8% interest rate, 118-month remaining term after borrower making first two payments on 120-month term, and 
application of employer contribution to principal in addition to the regular payment starting with third monthly payment due.

Make the future brighter for your employees repaying 
student loan debt.

A $100 monthly employer contribution, plus the employees student loan 

payment, could save thousands in interest and years in repayment.*

Under the new CARES Act provision, your employees  

won’t be taxed on the contributions. Learn More Today! 

ABI members, through our public policy development process, have 
for many years prioritized solutions to make child care more available 
and more affordable. Prior to the coronavirus pandemic, Iowa’s unemploy-
ment rate was low and the lack of affordable child care was identified as a 
barrier to folks joining the workforce. After initially high unemployment 
rates as Iowa dealt with the coronavirus, the state has now returned to a 
relatively low unemployment rate. But many people have simply left the 
Iowa workforce and they are not reflected in the new, lower unemploy-
ment numbers. Dealing with the pandemic at the family level has meant 
many have chosen to leave the workforce to look after their children safe-
ly at home. Others remain home to guide their children’s education. To 
aid in economic recovery by welcoming folks back into the workforce, 
affordable, available child care is a front-burner issue.

Policymakers have responded and the 2021 legislative session will 
serve to form final child care initiatives that address affordability and 
availability. The governor has recommended earmarking $25 million to 
create child care start-ups in underserved areas and place $3 million in the 
Child Care Challenge Fund. Both recommendations will make child care 
more available. The governor has also recommended doubling the max-
imum allowed income for families to qualify for tax credits targeted at 
making child care more affordable. Legislators introduced six initiatives 
addressing child care affordability and availability in the first week of the 
Iowa legislative session alone.

Your ABI public policy team will weigh in as necessary to ensure good 
policy that works for businesses emerges from the 2021 deliberations. ABI 
members are encouraged to stay informed on the progress of child care issues 
and all other legislation that affects business by participating in ABI’s legisla-
tive updates that occur every other Friday during legislative session. You can 
sign up by visiting the ABI Events webpage at www.iowaabi.org/events. As 
always, you can reach your ABI public policy team at any time by using the 
email in my byline. n

CAPITOL BUSINESS

Child Care as a Key Workforce Issue

JD Davis
Vice President, 
Public Policy, ABI 
jddavis@iowaabi.org

Legislators introduced  
six initiatives addressing  
child care affordability  
and availability in the  
first week of the Iowa  

legislative session alone.
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Chris Moulden, Director, Child Development Center, Casey’s General Stores. Photo by Duane Tinkey
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The topic of child care is unquestionably complex. For one, the cost of day care can be prohibitive. Finding a reputable 
day care that provides cleanliness, security and educational programming can feel impossible. Vacancies and scheduling at 
child care providers can be issues as well. 

When parents need to stay home to take care of their children, whether it’s for an hour, a day or several days, it results 
in absenteeism and lost productivity for the employer and possibly less pay for the employee. For many, child care issues 
force parents to care for children at home permanently. This takes skilled employees out of the labor force, making child 
care a critical component of Iowa’s business sector. During the past year, the COVID-19 pandemic has only heightened 
those challenges. 

To reduce the impact of these issues, employers are increasingly creating new solutions to keep employees working and 
engaged. For some, that means providing schedule flexibility, for others it means running child care centers at the work site. 

STATE OF CHILD CARE IN IOWA
A family in Iowa earning $67,679, the state’s median income, would spend 16% of their income if they had a child in a 

licensed child care center, according to data by the State Library of Iowa and National Data System for Child Care statistics.
Last year, the U.S. Chamber of Commerce Foundation published “Untapped Potential: Economic Impact of Childcare 

Breakdowns on U.S. States.” The chamber partnered with the Iowa Association of Business and Industry (ABI) on “Untapped 
Potential: How Childcare Impacts Iowa’s State Economy,” which showed that Iowa loses $935 million annually from break-
downs in child care. 

Other key findings include:

•	 Iowa loses $153 million annually in tax revenue due to child care issues.

•	 Absences and employee turnover cost Iowa employers $781 million per year.

•	 69% of parents rely on family members for at least some child care.

•	 More than half of parents reported missing work due to child care issues.

•	 52% of parents who voluntarily left a job did so because of child care issues.

•	 23% of parents postponed school or a training program due to child care issues. 

Data came from phone surveys that reached out statewide to households with children age 5 and younger who were 
not in kindergarten. There were 331 parents surveyed from Sept. 20 to Oct. 25, 2019. 

These child care issues exacerbate Iowa’s chronic need for more workers. Iowa’s unemployment rate was 3.6% in Novem-
ber 2020, according to Iowa Workforce Development. But in recent years, before the global pandemic was a thing, the state’s 
unemployment rate sat in the range of 2.5% to 3.4%, one of the lowest rates in the country. 

The report recommends the business community work with early education advocates to provide consistent child care 
to Iowa’s working families. Employers should survey employees for child care needs and work with the community to de-
termine opportunities to invest in child care solutions. The report also suggests state leaders take child care solutions that 
are working and replicate them in other parts of the state.

BY GIGI WOOD

EMPLOYERS INNOVATE 
TO TACKLE  

IOWA’S CHILD CARE 
CHALLENGES

CONTINUED ON PAGE 8 >>
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CASEY’S CHILD DEVELOPMENT CENTER
Casey’s General Stores provides an on-site Child Development Center 

(CDC) at its corporate headquarters in Ankeny. 
Developmental programs for newborns through kindergarten are pro-

vided. School-age children up to 12 years old also can attend during school 
breaks and during the summer months. As children are enrolled at Casey’s 
CDC, they are placed in an age-based developmental group. 

“We are proud to share that the tenure of our teachers is well above 
industry standards, with half of our teachers working in their role for 10 
years or more,” said Chris Moulden, director of Casey’s CDC, which has 
been operational for 30 years.

The Ankeny headquarters employs about 860 people and the child care 
center supports around 80 children each day from 6:45 a.m. to 5:30 p.m., 
Monday through Friday. Casey’s partially subsidizes the CDC by having it 
available on-site at the Store Support Center and providing easy access to 
food from the company’s cafeteria.   

Casey’s CDC was the brainchild of company founder Don Lamberti, 
who wanted to support families of employees. 

“We started as a family-oriented business and strive to support our 
Casey’s families in impactful ways,” Moulden said. “The Child Develop-
ment Center is one way that we can be here for our team members so they 
can perform their jobs while still having their children near in a safe and 
developmental setting. Employer-supported child care centers or programs 
typically result in more engaged employees who are more likely to stay and 
grow within the organization.”

UPDATED AND EXPANDED CHILD CARE SERVICES
During the past few years, the center has been updated and expanded to 

accommodate up to 100 children ages 6 weeks to 11 years old. 
“We are excited about 2021 because we are scheduled to update and 

expand our playground with new surfacing and play space elements, in-
cluding Casey’s-themed activities,” Moulden said. “Some highlights include 
custom-designed doughnut climbers, Casey’s storefront and drive-up pizza 
window, pizza climber, track for running and riding trikes with a fuel sta-
tion and large play structure to engage children in developmental play, and 
many more fun, enriching large motor activities.”

Fortunately, Moulden said, the center was able to remain operational 
during 2020, when the pandemic closed many day care options for Iowans. 

“I think many people have witnessed the critical nature of child care 
during the past year,” Moulden said. “As centers had to adjust, or in extreme 
cases, temporarily close, parents and families were sent in a whirlwind to 
find other support or struggle through working at home while providing 
education and engagement for their children. Fortunately, we were able to 
remain open, even in a limited capacity to support our distribution center 
staff. This was no small feat and was initially difficult to sustain.”

Casey’s invests in the Iowa Women’s Foundation, which recently 
awarded $40,000 in grants to fund projects that increase the availability of 
affordable child care. Programs include certification, training and licens-
ing for child care entrepreneurs, expansion of facilities, new facilities and 
before- and after-school programs.

“We encourage other Iowa companies to support projects like these or 
consider partnering with an organization like the Iowa Women’s Founda-
tion or United Way of Central Iowa,” Moulden said.  

VERMEER’S YELLOW IRON ACADEMY
In Pella, Vermeer Corp. provides child care to its roughly 2,400 employees 

on-site at its Yellow Iron Academy, so named for the STEM skills it teaches. 
“Vermeer delivers a real impact through the manufacture of high-

quality agricultural, underground construction, surface mining, tree care 
and environmental equipment,” said Kate Guess, vice president for human 
resources at Vermeer. “Our tough equipment is painted yellow and is often 
referred to as ‘yellow iron’ by team members, dealers, customers and com-
munity members alike. It takes skill in all areas of STEM to build yellow 
iron, and STEM learning is instilled into many of the activities for children 
at Yellow Iron Academy. Thus the name.”

Located in a 25,000-square-foot barn, Vermeer’s child care center opened 
in 2018 to employees and the larger community. The center includes class-
rooms, an art studio, a science lab and other amenities. 

“There is a high demand for child care in the state of Iowa, and Pella is 
no exception to that need,” Guess said. “Vermeer Corp. has an on-site child 
care facility that is one of the largest providers of child care in the area. 
Prior to the implementation of Yellow Iron Academy, our organization 
researched the need for child care in the area and how best to fill that need.”

Child care is a top concern for Vermeer, she added. 
“Alongside other local employers, Vermeer is a strong advocate for child 

care in Iowa,” Guess said. “As a family-owned and -operated company, we 
know family comes first. Our No. 1 priority is to care for our people in their 
whole lives. A large piece of that is providing them with affordable and 
high-quality child care while they're hard at work designing, building and 
supporting yellow iron.”

While the child care center benefits Vermeer and its employees in 
many ways, the company uses it as a tool to recruit additional workers to 
the area. 

“Due to the large need for child care in the area, it's important we 
provide our team members with an option to support their families,” Guess 
said. “Providing this resource to our team members makes us a competitive 
employer in the area.”  

The Yellow Iron Academy was able to remain operational throughout 
2020, despite the pandemic. 

“We were fortunate in that Yellow Iron Academy remained open dur-
ing the pandemic and many area schools provided some level of in-person 
instruction,” Guess said. “Overall, few of our team members had their child 
care needs affected by the pandemic. However, the pandemic did continue 
to stretch a system that was already struggling to keep up with demand.”

AT&T CONTRIBUTIONS TO CHILD CARE
Investing in child care in Iowa communities is a no-brainer to companies 

like AT&T. 
“AT&T Iowa knows that safe, affordable, quality child care is the founda-

tion for attracting, retaining and promoting a skilled workforce in Iowa,” said 
Dustin Blythe, AT&T director of external affairs for Iowa and Nebraska. “Not 
only that, quality child care lays the groundwork for future generations and 
establishes building blocks for a successful childhood into adulthood. From 
a business perspective, it’s a no-brainer. There’s no better investment than an 
investment in our children.”

 

<< CONTINUED FROM PAGE 7
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AT&T regularly contributes to child care services in the communities 
where its call centers are located, such as Red Oak and Villisca. 

“Through the advocacy of our employees, we have supported child care 
in communities where our employees are concentrated, including a total of 
$22,250 investment in Red Oak over the past two years,” Blythe said. “$10,000 
of this funding was matched by the community, doubling the impact of the 
contribution. We also contributed $10,000 to the child care center in Villisca 
for a total of $32,250 in southern Iowa over the past two years.”

Employers are critical to finding solutions to child care issues in Iowa, 
where 23% of the state is considered a child care desert, Blythe said. 

“Business is a key stakeholder in advocating for improvements in child 
care,” Blythe said. “Together with families, policymakers and communities, it 
is critical for the child care system to be strong, accessible and well-funded in 
order for companies such as AT&T to attract, develop and retain employees.”

The child care center AT&T helped fund in Red Oak opened during 
the pandemic. 

“It comes at a critical time for us as we opened our doors in the midst 
of the COVID pandemic and have continued to provide the high-quality 
level of child care services so many of our residents in the community need 
during this challenging time,” said Kelly Osheim, chair of the Montgomery 
County Child Development Association. 

The child care providers he’s spoken to have outlined many challenges, 
especially during the pandemic, Blythe said. 

“Enrollment has declined or been inconsistent as employers have been 
forced to close or change their service delivery model,” Blythe said. “Parents 
want to ensure access to care but can struggle to pay for full-time utilization. 
Providers have concerns with physical health and safety, as well as lack of 
health care benefits. As providers struggle with financial solvency, these issues 
will continue to echo through the next stages of recovery. State and federal 
governments have provided emergency funding and communities are coming 
together to try to address the lasting impact. AT&T is proud to play a part in 
the public/private partnership that will be necessary to ensure sustainability.”

NEXT STEPS
The U.S. Chamber of Commerce Foundation’s partnership with ABI to 

create “Untapped Potential: How Childcare Impacts Iowa’s State Economy” 
was important to show employers who are new to understanding the impor-
tance of child care for their workforce, said Julia Barfield, senior manager 
for policy and programs with the U.S. Chamber of Commerce Foundation 
Center for Education and Workforce.

Businesses and state leaders need to be talking to employees who are 
working parents to better determine their needs, she said. 

“This can be through formal surveys, focus groups, employee resource 
groups or another mechanism,” Barfield said. “But employers must under-
stand what their working parents need in terms of child care and what they 
want from their employer. Many employers think their only option is to 
provide on-site child care, which isn’t feasible or realistic for every employer. 
Whereas in reality, parents may not want on-site care and instead may want 
their employer to institute more flexible scheduling or reserve slots in 
nearby programs.”

Coming out of the pandemic, employers need to provide solutions to 
working parents, especially women, to allow them to return to the workforce. 

“At the time of publication Iowa had the highest female labor force par-
ticipation rate (nationally),” Barfield said. “Since March (2020), we’ve seen 
many workers furloughed or laid off and we’ve seen many working parents, 
disproportionately women and women of color, leave the workforce due 

Due to the large 
need for child 

care in the area, 
it's important we 
provide our team 
members with an 
option to support 

their families. 
Kate Guess, vice president for human resources at Vermeer

J. Marc Ward, Best Lawyers® 2021 Financial Services 
Regulation Law “Lawyer of the Year” in Des Moines

Fredrikson & Byron, Tier 1 Des Moines 
“Best Law Firm” in Closely Held 
Companies and Family Businesses Law, 
Employment Law – Management, and 
Litigation – Labor & Employment by 
U.S. News – Best Lawyers® in 2021.

IBR123020

DEDICATED ADVISORS 
PROVEN RESULTS

fredlaw.com/desmoines
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<< CONTINUED FROM PAGE 9

to child care needs. Knowing Iowa’s female labor force participation rate, I think it’s vital 
that any economic recovery include child care to ensure that working parents, specifically 
female caregivers, are able to return to the workforce.”

Since the report was first published early in 2020, the foundation has spoken with 
working parents across the country to determine their needs during the pandemic. 

“We heard from parents that they still don’t have stable child care nearly a year into the 
pandemic,” Barfield said. “As a result, parents are making permanent career decisions based 
on temporary child care solutions. Those decisions, such as going from full time to part time, 
changing employers, or leaving the workforce entirely, have financial implications for fami-
lies, our businesses and our economy. Our recovery is directly tied to our child care system, 
and it will continue to play a significant role in the post-pandemic world.”

Most child care providers are small businesses that don’t receive much support. Providing 
grants and other support systems to those providers is one way to ease their burden. 

“Most often child care owners are functioning in multiple roles during the day — sub-
bing in for teachers, cleaning, preparing food, among many other roles — so they can’t often 
step away to apply for financial assistance or can’t take an hour to go speak with their bank,” 
Barfield said.

Businesses and state leaders need to also be aware that child care providers are in short supply. 
“The broader business community should and can be a strong advocate for these busi-

nesses to get access to any relief programs and for those supports to be designed to accommo-
date the unique needs of child care,” Barfield said. “Furthermore, history has shown a decrease 
in the supply of child care providers nationwide, even when the economy was strong and 
unemployment low. So when one child care program goes out of business, we know that an-
other one won’t just take its place. We need to value each and every child care program, both 
home- and center-based, so that we don’t lose our already-limited supply.”

While the task might seem daunting, employers don’t need to feel alone when trying to 
solve the child care issue for their employees. 

“There is deep expertise and there are high-quality programs in your community that you 
can partner with, so there is no better time than now to get involved and be part of the solu-
tion,” Barfield said. 

Barfield said seeking out solutions to the child care challenges in Iowa will not only 
aid parents and employers but will improve the state’s economy and could help regain the 
$934.6 million lost annually to breakdowns in child care. n

Meet ABI's Newest 
Members
Visit our newest members’ websites, and see how their products and 

services can benefit you:

Association of Equipment Manufacturers (AEM) | AEM.org

C12 Central Iowa | c12group.com/c12-locations/Iowa/central-iowa

Cashatt Warren Family Law, P.C. | CashattWarren.com

Learn more about how ABI membership 

could benefit your company by visiting  

www.iowaabi.org/membership/why-abi.

IOWA FALLS
• 24,000 sq. ft.
• 24 ft. Ceiling
• 5.04 Acre Site
• Expandable
• 20 Minutes to I-35

FAIRFIELD
• 30,000 sq. ft.
• 27 ft. Ceiling
• 3.04 Acre Site
• Easy Access to Hwy 34
• New in 2019 

IADG Services:
• Site & Building Location
• Financial Incentive 

Packaging
• Project Management & 

Technical Assistance

Contact Us 
www.IADG.com
800-888-4743

 www.IADG.com

View more sites and buildings at www.IADG.com

MANNING
• 20,520 sq. ft.
• Former Call Center 
• Open Floor Plan, 

Offices, Meeting Room
• Full Fiber Network
• Downtown Manning

HAMPTON
• 30,000 sq. ft.
• 27 ft. Ceiling 
• 4.25 Acre Site
• Expandable
• 10 Minutes to I-35

SPIRIT LAKE
• 30,000 sq. ft.
• 30 ft. Ceiling
• 4.76 Acre Site
• Expandable
• 20 Minutes to I-90

Locating or Expanding Your Business?
CONSIDER 

RURAL IOWA BUILDINGS AND SITES

GET TO KNOW
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experience.
safety.

compassion.
innovation.

dedication.
515.875.9000  //  iowaclinic.com

For 40 leaders from across the state, this 
month marks the halfway point through our 
state’s premier issues awareness program. 
The current class has experienced more world 
events than any other since the program began 
in 1982.

While Leadership Iowa promotes non-
partisan, comprehensive curriculum, it would 
not be possible to have a proper examination 
of our state’s assets and needs without consid-
eration to policy and politics. We believe each 
and every participant’s experiences enrich our 
exchanges, and we encourage sharing distinct 
points of view. Class members act with civility 
that allow all to feel welcome to engage.

This is how we create a shared vision for 
the future of our state.

Since October’s opening session, our 
leaders have taken part in monthly two-day 
sessions, diving into challenges and opportu-
nities facing Iowa while gaining relevant per-
spectives, connecting with a variety of leaders, 
and leveraging one another’s expertise.

The integrated series allow our profession-
als to receive firsthand information on impor-
tant issues. So far, the class has explored the 
topics of agriculture and renewable resources, 
economic development and workforce, and 
government. Yet ahead are sessions on ad-
vanced manufacturing and transportation, 
education, and community preparedness and 
response/public safety and security. 

The program concludes in June at ABI’s 
Taking Care of Business Conference, where the 

class of 2020-21 will graduate and join a net-
work of over 1,200 alumni.

Leadership Iowa is accepting nominations 
for participants and host communities. Would 
you or someone you know benefit from this 
unique experience? Do you know an Iowa com-
munity that should host a Leadership Iowa 
session? To learn more and nominate yourself 
or others, as well as a host community, visit  
www.LeadershipIowa.com. 

Leadership Iowa is one of three programs 
of the ABI Foundation, a 501c3 non-profit dedi-
cated to informing and inspiring Iowa leaders 
to strengthen our state’s companies and com-
munities. For more information about how 
to get involved with the foundation, contact 
info@leadershipiowa.com. n

Leadership Iowa: Creating a Shared 
Vision for the Future of Our State

CULTIVATING IOWA’S TALENT CONTINUUM

McKenzie Kielman
Marketing &  
Engagement 
Coordinator 
ABI Foundation
mkielman@iowaabi.org
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MARCH 4-5
Leadership Iowa

Quad Cities

MARCH 23
Workers’ Compensation: Best Practices

Virtual

APRIL 8-9
Leadership Iowa

Mason City

MAY 6-7
Leadership Iowa

Marshalltown

JUNE 8-10
Taking Care of Business Conference

Coralville/Iowa City

Visit www.iowaabi.org and click the “Events” tab for details on 
upcoming events, including updates in response to COVID-19-
related safety restrictions for public gatherings.

CALENDAR OF EVENTS

EVENT REWIND

Legislative Briefing
Nearly 200 members attended the Legislative Briefing on Jan. 13. The ABI 

public policy team previewed the 2021 Iowa legislative session and unveiled 
ABI’s 2021 legislative priorities: workforce, infrastructure and regulatory 
reform. What is usually ABI’s second-largest annual event looked differ-
ent this year, with the Legislative Briefing going virtual and the Legislative 
Reception that traditionally follows postponed to a future date.

ADVISORY COUNCIL

JIM NALLEY
BCC Advisers

DENNY FISHER
Associated Computer Systems 
(ACS)

CASEY CASON 
Wells Fargo

DREW LARSON
BrownWinick Law Firm 

MIKE O’DONNELL
CIRAS  

JEFF LESS
EMC Insurance

MICHAEL TEACHOUT  
Focus OneSource

BRIAN CROTTY
HDH Advisors

JACK CARRA
LMC Insurance and  
Risk Management, an 
AssuredPartners agency

LANCE GARDNER
Principal

JODI SCHWEIGER
The Iowa Clinic

MARC WARD
Fredrikson & Byron

ANNE HANSEN 
Anthologic

DAVID WEBER
CLA


