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SUCCESSION:

CONSIDERING THE ESOP

Daniel Goldstein President and CEO of Folience.

Photo courtesy of Gazette Communications
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TRUST US
FOR GREAT NEW AUTO COVERAGE

Our new auto insurance coverage, Grinnell Compass, offers all of Grinnell Mutual's trusted services with great new

personalized rates. Talk to a Grinnell Mutual agent today to see what Grinnell Compass can offer you. Trust in Tomorrow.®

AUTO | HOME | FARM | BUSINESS

“Trust in Tomorrow.” and the “Grinnell Mutual” are registered trademarks of Grinnell Mutual Reinsurance Company. © Grinnell Mutual Reinsurance Company, 2022.
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businesses that employ more than 333,000 lowans.
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developing our state’s business and civic leaders.
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A VIEW FROM THE TOP

Successful Strategies in Business
Ownership and at ABI

Welcome to another edition of ABI’s month-
ly newsprint magazine, Business Record Iowa.
The focus of this month’s edition is successful
succession, which is always a popular topic for
ABI members. One of my favorite quotes about
succession is by John Maxwell: “A leader’s lasting
value is measured by succession.”

ABImembers love their companies as they do
their families. They care about their employees.
A big part of that care is ensuring there is a plan
for success when it is time to transition to new
leadership. So, among other things, this month
you'll read about transitions involving employ-
ees through ESOPs (Employee Stock Ownership
Plans). This is a growing and winning strategy for
many Iowa companies.

Other succession strategies, such as transi-
tions among family members and transitions
through a sale of a company to new owners will
be featured by ABI in the future. Let us hear from
you about issues that impacted your own success-
ful succession. And watch for news about upcom-
ing programs related to this subject.

In the meantime, summer does not mean any-
thing slows down for ABIL Last month, ABI hosted
meetings all over Iowa related to our annual pol-
icy development work and also held the annual
Business Horizons program at Central College
in Pella. This month, it is more of the same. The
ABI Foundation is incredibly busy with programs
such as Leadership Iowa University and others.
Policy work continues with annual policy com-
mittee meetings.

Let me also note that I was struck by the
conversation at last month’s annual ABI Okoboji
CEO Forum. I can share with you that attendees
enjoyed the program and enjoyed being together.
There was discussion of challenges, but even
more discussion of ways those challenges were
being addressed. And there was a great deal of dis-
cussion about the strong state of Iowa business.
That was good to hear.

Watch for news from me about metrics and
ways we are working to advance ABI throughout
the fiscal year. For now, let me again thank you
for your support and leadership. At ABI, these are
never taken for granted. ®

So how do you reduce this cost and
still provide your employees with qual-
ity coverage? High performance networks
(HPN) are one option. With an HPN, the
employer designs its benefit health plan to
incentivize employees with lower copays
and deductibles to see a specific network of
providers. If employees choose to see pro-
viders outside of that network, they will

EXPERT ADVICE

High Performance Networks Offer
Savings for Your Organization

It's no secret that providing health-
care coverage to employees is a major cost.
Studies find that health insurance costs for
employers range from 73-83 percent of the
total premium, depending on the industry
and coverage type. And this cost has in-
creased more than 20 percent in the past
five years, to an average price of $16-21K
annually to cover a family.

tion, and proactive care.

State of Iowa in terms of Wellmark’s Value

learn more. ®

still receive insurance coverage but will be
charged a higher copay.

The key measure of success for any
HPN is to offer your employees the best
care while also offering a cost savings.
Critical components for success in manag-
ing total cost of care by an HPN provider
include site of service, appropriate utiliza-

The Iowa Clinic has been a leader in the

and commitment to deliver high quality
and cost-effective care has led us to unique
partnerships with several local organiza-
tions. Contact The Iowa Clinic Employer
Health Services team at 515.875.9857 to

Index Score (VIS), a measure of quality

and outcomes since 2014. Our dedication

Jodi Schweiger RDN,
LD, CDCES

Executive Director
Business Development
The lowa Clinic
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Jessi McQuerrey
Director of Programs
ABI Foundation
Jmcquerrey@iowaabi.org
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CULTIVATING IOWA’S TALENT CONTINUUM

High School Students Showcase Their Skills at the
'Best Week of Summer’

A wristband that detects high stress levels and suggests personal-
ized coping mechanisms. A rentable entertainment trailer that creates
the perfect arcade, movie or karaoke night. A scheduling app that not
only manages your schedule and to-dos, but also provides you with
nearby opportunities to de-stress.

These are just a few of the creative business ventures that this year’s
participants developed in five short days at Business Horizons. When
our talented Iowa students come together to solve a problem — there is
no shortage of solutions.

More than 50 students representing 40 high schools across Iowa
(and a few beyond our borders) joined together at Central College last
month. Students were divided into teams and tasked to identify a so-
lution to a problem facing high school students. The issues of mental
health and stress were the top themes among all teams this year, howev-
er how they chose to tackle these issues varied from products, services,
apps, or a combination of these.

The teams worked together to prepare investor presentations, trade show
materials, and infomercials which can be viewed at www.youtube.com/
BusinessHorizons. Top honors for “Best Product” went to “XR-cise,” an app
that tracks your physical activity and turns it into a variety of online games
with friends to encourage physical and mental wellness.

“Business Horizons is a program that gives you so many opportunities.
You listen to amazing speakers, meet new people and just have the best week
of summer. It made me realize that being a part of different programs like
this allows me to learn about who I am and what I want to do in the future.”
— Breckin Downey, Maquoketa High School

The week included a variety of workshops on topics like Design
Thinking, agile/scrum project management, the business model canvas,
economics basics and more. More than 70 volunteers contributed to the
week’s success in a variety of roles from advisors and investor judges, to
entrepreneurs and HR experts.

Students were joined by speakers such as Jeff Reed (Bizlab), Dawn
Bowlus (Jacobson Institute for Youth Entrepreneurship), Alex Taylor
(Iowa Startup Accelerator/Woofables), Shawn FitzGerald (Studio Iowa),
sculptor and poet David Williamson, Taufeek Shah (Lola’s Fine Hot
Sauce), and Adam Carroll (National Financial Educators).

“Business Horizons is the perfect place to improve so many different skills
— communication, collaboration, time management and planning are all so
important in the real world. This experience made me look further ahead to
my future with more of a purpose.” — Briela Mendez, Norwalk High School

Business Horizons provides a space for students to be their true
selves, step outside of their comfort zone, and demonstrate their team-
work and leadership skills on a different level. If this one week was any
indication — our future is in great hands.

If you know a student (grade 9-12) who should attend Busi-
ness Horizons next summer, feel free to nominate them online at
www.BusinessHorizonsIowa.com.

“Business Horizons has opened a door into learning about business that
I don’t intend to close. I would recommend that every high schooler attend
Business Horizons.” — Drake Riddle, Clarinda High School ®
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Successful Succession in Public Policy

It can take an extraordinary amount of time and significant
efforts to enact a legislative priority for any organization. It takes
collaboration with fellow lobbyists and the meeting and edu-
cating of policymakers from across the state. Leadership in the
House, Senate and Governor’s Office must also be on board with
what is being proposed in order to unlock a pathway for the pas-
sage and signage of a piece of legislation. ABI's public policy team
is working to ensure we have a successful succession from the
2022 legislative session into the 2023 legislative session by put-
ting in the necessary effort it takes right now to ultimately win
on key issues come January.

Following the June primary, we’ve already had the chance to
meet with more than 20 candidates who hope to be in the Legis-
lature following the November Election. Over the course of the
summer and fall, we’ll be meeting with several more potential
members of the 90th General Assembly as we explain our pri-
orities and build and strengthen relationships with candidates.
It’s critical that we do this because in order to pass legislation,
policymakers have to be able to trust who they’re working with.
It’s also very important for ABI members to have relationships
with their legislators. You can engage your legislator a number
of different ways whether that’s by giving them a tour of your
facility, having coffee or lunch with them or investing in their
campaigns. ABI encourages our members to do such things.

ABT’s position on public policies help guide our conversa-
tions with candidates, which is why it’s critical that members
become engaged in our public policy process. Throughout the
month of August, our five committees are meeting to begin
establishing positions within the scope of Environment, Tax,
Employment and Workforce, Workplace and Product Safety
and Economic Growth.

Following those meetings, our Legislative Committee
meets to formulate priorities out of the recommended poli-
cies. The ABI Board of Directors then votes on and approves
what our priorities and policies will ultimately be for 2023.

Elections matter. Whether or not a pro-growth legislature
and governor are elected this fall depends upon you; the voter.
ABI couldn’t have been as successful as we’ve been on the pub-
lic policy front over the last few years without working ma-
jorities of pro-business policymakers being in control and our
members engaging policymakers. In order for our success to
continue, we're asking that you become involved in the public
policy process whether that’s by attending a policy meeting,
building a relationship with those running for the House and
Senate in your district, investing in ABI’s political action com-
mittee ITPAC or by casting your ballot for pro-jobs candidates
up and down the ticket in November. B

JD Davis

Vice President,
Public Policy, ABI
Jjddavis@iowaabi.org

Brad Hartkopf
Director,

Public Policy, ABI
bhartkopf@iowaabi.org

A lot of people

depend on

your health.

INCLUDING YOU.

THE IOWA
CLINIC

J b15.875.9855 L iowaclinic.com

3l

Your health impacts the success of
your company. At The lowa Clinic,
our Executive Health program
provides personalized concierge
services for busy executives like
you. With less than one day of your
time, we offer a comprehensive
itinerary of appointments — all in
one location — customized to meet
your healthcare needs. We are the
only program in the state to offer
this type of experience. With our
Executive Health program, you'll
have the peace of mind knowing
every detail is taken care of for you.

One Day.
One Building.
One Life.
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Cedar Rapids-based Folience just
received ESOP of the year award.
Pictured here is President and CEO
Daniel Goldstein. Photo courtesy of
Gazette Communications
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SUCCESSFUL SUCCESSION:
CONSIDERING THE ESOP

BY HAILEY ALLEN

No matter if the business is brand-new or going on its centennial anniver-
sary, deciding who will take over after they retire is an important choice that
every business owner will make.

Experts agree it is important to start succession planning several years in
advance, not just the year before deciding to retire. That is because there are
several variables to consider when succession planning, such as which family
members will be involved if the business is being passed down, or who will
buy the business if family is not an option.

Each option comes with its own pros and cons. Plenty of consulting teams
exist to help business owners navigate this process, and it’s recommended that
business owners work with their own financial and legal experts to find the
best course of action for their businesses.

One option worth considering is the employee stock ownership plan. The
first ESOP was established in the late 1950s, but the idea did not take off as a
popular succession plan until the 1970s. ESOPs had previously had a bad repu-
tation because of unscrupulous business owners misusing them to get out
of debt, but after the Employee Retirement and Income Security Act of 1974,
which implemented regulatory structures that are still in use today, ESOPs
became a much stronger and attractive option for succession.

HOW DO THEY WORK?

When business owners are looking to retire or leave the company, but
have nobody in particular to pass it down or sell to, creating an ESOP can
ensure the company’s continuation and success.

“Employee ownership is a great way to invest in employees and the
community, and continue the legacy of the business you started,” said Daniel
Goldstein, president and CEO of Folience. Folience, a Cedar Rapids holding
company whose properties include the Gazette newspaper, was recently
awarded the ESOP Association’s National 2022 Employee-Owned Company of
the Year award.

Selling to private equity or strategic buyers comes with a chance the
company could be broken up and resold, or have operations moved elsewhere,
Goldstein explained. This creates a problem for the employees and surround-
ing community who may have relied on the jobs that the business provided.
ESOPs keep a company local and give back to the employees who have helped
to build it.

Essentially, ESOPs work as a retirement plan for each employee. Each
company may have different specifics, but in general, the employees are given
a portion of the company’s stock, and then receive profits from the stock in
aretirement fund. The company itself is still run by a board of directors, and
management remains largely the same.

Peter Voorhees, board chairman of Standard Golf in Cedar Falls, put it
simply: “If you own Microsoft stock in a 401(k), you don’t get to tell Bill Gates
what to do. You get the benefits of that stock. That’s what you get in an ESOP.”
Standard Golf, which makes golf course accessories, was a third-generation
family-run business, with many long-term employees. Voorhees, who had
been president of the company from 1982 to 2021, said no other family
members were interested in carrying it on. While planning for the business’s
future, Voorhees and his team decided an ESOP would be best for the com-
pany, and established one in 2017.

“So often when a company gets bought out, new management has an
entirely different idea of how they want to run things. ... They outsource jobs,

move the headquarters or close it altogether,” Voorhees said. “There was a
sense of relief that that wasn’t going to happen to this company.”

BENEFITS OF AN ESOP

Employee ownership is an attractive benefit that a potential employee
might be excited by, no matter where their potential job falls in the company.
It also can help retain employees long-term because of how the benefits are
distributed and accumulate over time.

“It doesn’t matter what your gender, what your education level, your age,
or even what your job title is. So long as you're working for an ESOP, you can
earn stock in the company, which means that even somebody who may not
have had higher education or a fancy job title can earn enough to fund their
retirement,” said Goldstein.

The ability to build a solid retirement fund is nothing to sneeze at. How-
ever, ESOPs go beyond money, and beyond only benefiting employees. They
can often promote a sense of teamwork and loyalty from employees across the
company’s spectrum, which makes the company itself even better overall.

“Every day they come into a good culture that emphasizes safety, collabo-
ration, quality and productivity, and that’s what really makes a difference,”
said Goldstein, who also serves on the board of trustees for the Employee
Ownership Foundation and the board of directors for the ESOP Association.

“Done correctly, it can really support a strong culture of service to our
customers, because everybody has skin in the game,” said Ken Feldmann, CFO
of Employee Owned Brands. Employee Owned Brands, headquartered in Fair-
field, became 100% employee-owned through an ESOP in 1987.

“I've seen it in action. ... Once people can see their statement grow every
year, it really does energize [our employees] and get people engaged,” said Feld-
mann. Workers take pride in their success, and the success of their colleagues,
because the results reward everybody.

SUCCESSFUL ESOP TRANSITIONS

When considering the succession plan for Standard Golf, Voorhees looked
at several options until deciding “an ESOP was the best course of action both
for me personally, for the employees and the future of the business.” Voorhees
had been thinking about what would come next for his company for about 10
years, and said he recommends other owners give themselves plenty of time
as well.

“You do have to have a team of consultants and lawyers and accountants
and so forth to get through that process. It went fairly well for us, but it takes a
while to do all that,” he said.

Goldstein recommends getting in touch with the ESOP Association and
the National Center for Employee Ownership for any advice. There are also
education programs available for CEOs of established ESOPs that are available
through the Employee Ownership Foundation.

“Really network with other ESOPs, they’re very collaborative and happy to
help each other and give advice,” said Goldstein. “It takes education, commu-
nication and effort, and the payoff is absolutely worth it.”

While all owners are different, and each company may have different
needs, Feldmann said he would encourage any business owner to look at an
ESOP as an option for succession, “because it’s a great way to reward those
employees that have been with them and helped along the way, and for a busi-
ness owner to provide a legacy.” B

P/
AB"‘ IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

Business Record IOWA | August 2022

~3



IOWA ASSOCIATION OF BUSINESS AND INDUSTRY

IAL\‘
ABIY

Business Record IOWA | August 2022

®

A CUSTOM PUBLICATION FOR ABI

How to Attract & Retain Top Talent

Audrey Faber

Human Resources
Generalist

Focus OneSource
afaber@focusonesource.com

Employees are a direct reflection of your business and

there is no better feeling than finding the perfect candidate to
fillajob opening — the tricky part can be attracting and retain-
ing top talent to your business.

Keep these tips in mind when developing or improving

your retention strategy.

Keep Culture in Mind

When you are hiring a new employee, assess their skill
level and ability to effectively fill the position. But, don’t
forget to think about how their personality will add to
the work culture you and your team have created.
Encourage and Promote Professional Development
Research and promote free seminars and networking
events to your employees. Encourage your team to con-
tinue advancing themselves professionally!

Give Employees the Option of Flexibility

Consider allowing employees the flexibility to set their
own schedule — within reason. Of course, employees are
still expected to complete projects, meet deadlines and
maintain job responsibilities. Allowing for some flex-
ibility takes the stress off employees and can create open
communication and trust within your company.

Succession Starts Early

What are the biggest hurdles to a successful business

transition?

What is a trust and why would I use one?

Offer a Rich Suite of Benefits

Nothing tells an employee that you truly care about
them than taking care of their health and wellbeing. Not
only does a strong benefit offering help your business
stand out in the job market and attract qualified candi-
dates, but it also helps retain the top talent you worked
so hard to find.

Focus on Your Team

Promote company-sponsored activities that encourage
employees to communicate, work through problems
together, and get to know one another outside of work.
Team building activities help create a sense of unity and
increased morale.

Attracting and retaining the best talent is a combina-

tion of various efforts. With these tips you can improve your
employee-retention strategy and continue to build a strong
company culture.

Control and Time. We can usually account for eco-
nomics, fairness, incentives, and similar concerns
within a thoughtful transition plan. If the current
management, however, is unwilling to eventually
give up the reins or the new management cannot ef-
fectively assume managerial responsibility, the busi-
ness succession plan is doomed. Similarly, a success-
ful transition plan is designed and implemented over
a period of years. Allocating significant thought on
the front-end and allowing for adjustments to the plan
over time dramatically increases the chances of a suc-
cessful business succession.

When should I start my business succession planning?

Start today. The first priority is contingency plan-
ning for a catastrophic event. For example, who can
sign checks or make business decisions if the current
management is suddenly unavailable? Once there is
an immediate contingency plan, the focus can move
towards a longer time horizon.

Simply put, a trust is a fiduciary relationship where
one party hold property for the benefit of another.
Trusts generally come in two flavors: “revocable” and
“irrevocable.” A revocable trust is a substitute for a
will that is designed to avoid a probate administra-
tion following your death. The revocable trust pro-
vides little current creditor protection and may be
changed as often as you see fit. Anirrevocable trustis
fixed upon signature and is generally created for tax,
creditor protection, or similar reasons. Revocable
and irrevocable trusts can each play important roles
in a thoughtful business succession plan. B

Katheryn J. Thorson

Attorney

BrownWinick Law Firm
katheryn.thorson@brownwinick.com

Robert D. Hodges

Attorney

BrownWinick Law Firm
robert.hodges@brownwinick.com
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What Is Your Fiduciary Responsibility for Your
Employees’ Retirement Plan?

Brian M McKibban
CliftonLarsonAllen LLP
brian.mckibban@CLAconnect.com

Offering your employees a 401(k) plan can help them achieve a comfort-
able retirement. However, business owners must follow retirement plan reg-
ulations to protect themselves against future liability. Understanding your
role as a fiduciary is critical.

First, what is a fiduciary? The IRS defines a fiduciary as “a person who
owes a duty of care and trust to another and must act primarily for the
benefit of the other in a particular activity.”

Aretirement plan fiduciary is responsible for looking out for the employ-
ees’ best interest as it pertains to their retirement savings within the plan.

The IRS guidelines for retirement plans identify five key duties for
fiduciaries:

1. Loyalty — The plan trustee who oversees the money must act

solely in the best interest of the employees.

2. Documentation — The plan documentation must be written
to comply with all IRS requirements.

3. Prudence — Actions within the plan must be made with care,
prudence, skill, and diligence. If the employer cannot carry out
these responsibilities, they must hire someone with the appro-
priate skillset.

4. Diversification — A plan fiduciary must assess investment op-
tions to determine if they will further the purpose of the plan,
balancing the risk of loss with the potential for gain.

5. Reasonable plan expenses — A fiduciary’s oversight of the
plan must include frequent review of the plan, the services pro-
vided, and the associated costs.

Understanding and monitoring the fiduciary responsibilities within
your company retirement plan is critically important to your employee’s
financial health and helps protect the business from liability. ®

For more information on employee benefit plans in Iowa, contact
Brian McKibban at brian.mckibban@CLAconnect.com or 515-346-3631.

The information contained herein is general in nature and is not in-
tended, and should not be construed, as legal, accounting, investment, or
tax advice or opinion provided by CliftonLarsonAllen LLP (CliftonLar-
sonAllen) to the reader. For more information, visit CLAconnect.com.

CLA exists to create opportunities for our clients, our people, and our com-
munities through our industry-focused wealth advisory, outsourcing, audit, tax,
and consulting services. Investment advisory services are offered through Clif-
tonLarsonAllen Wealth Advisors, LLC, an SEC-registered investment advisor.

GRAHAM
MENTALITY:

Acting in your best interests.

At Graham Construction, we believe you CAN build with certainty.
With The Graham Guarantee, we’ll finish on time or write you a

check for 10% of our fee.

HEALTHCARE | COMMERCIAL | INDUSTRIAL | PRIVATE EDUCATION
grahamconstruction.com

§ GRAHAM

CONSTRUCTION COMPANY

Building what’s important.

BRO&2822

Logan Murray
Government
Relations Counsel

WHERE LAW AND BUSINESS MEET®
fredlaw.com/desmoines

LOCAL CONNECTIONS
EXPANDED EXPERTISE

We are pleased to announce the growth of our Government
Relations Group in lowa. Logan Murray, Linda Upmeyer and
Angela Caulk join Noah Tabor, growing the team’s strength

and capacity to serve clients in lowa.

Noah Tabor
Government
Relations Counsel

Linda Upmeyer
Senior Policy
Strategist

Angela Caulk
Government
Relations Specialist

Fredrikson

& BYRON, P.A.
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TOP SUPPORTERS

Thank you to our TOP SUPPORTERS. ABI could not provide high-quality programming and advocacy
for members without the support of our many generous members.
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Helping a growing world do more
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WINNEBAGO
INDUSTRIES

EXECUTIVE

3M Bridgestone Americas, Inc. Towa American Water Company Northeast lowa Community College
Altria Client Services LLC Casey’s General Stores, Inc. Iowa Soybean Association Northwest Bank

Amazon Diamond Vogel Paint JBS USA RSM USLLP

Aspire Resources, Inc. EFCO Corp Kemin Industries, Inc. ServiceMaster by Rice

AT&T Eide Bailly, LLP Kreg Tool Company Taylor Management Systems, Inc.
Baker Group Emerson Lumen Unite Private Networks

Bank Iowa Corporation FORVIS LyondellBasell Industries United Equipment Accessories, Inc.
Bank of America Merrill Lynch Graham Construction Company Magna International United Parcel Service/UPS
Bankers Advertising / Tru Art (Economy GreenState Credit Union Manatts Construction Company, Inc. Universal Printing Services
Advertising Co) HealthPartners UnityPoint Health Meredith Corp Upper Iowa University

Bayer Crop Science Holmes, Murphy & Associates, Inc. Musco Corporation Whirlpool

Black Hills Energy Hormel Foods Corporation Nationwide ‘Woodruff Construction, LLC
MANAGER

21st Century Rehab, PC Delta Dental of Iowa JLL Stellar Industries, Inc.

Accumold LLC Dexter Apache Holdings, Inc. Koch Companies PS, LLC Story Construction

AGP/Ag Processing Inc. FedEx Corporation Kum & Go Studio Towa

Amerigroup Gerdau Lennox Manufacturing, Inc. Thombert, Inc.

Barton Solvents Inc. Gilliland Group at RBC Wealth Management Menard, Inc. Tri-City Electric Co.

Baton Global Greater Dubuque Development Corporation Nestle Purina Pet Care Company Trilix Marketing Group
BerganKDV Henningsen Construction, Inc NextEra Energy Duane Arnold Energy Center Union Pacific Railroad

Care Initiatives HNTB Corporation PepsiCo, Inc./Quaker Oats United Fire Group

CF Industries Nitrogen LLC Hy-Capacity, Inc. Pratum Veridian Credit Union

Corteva Agriscience International Paper Company Precision Inc. Wells Enterprises, Inc.

CRB Iowa Area Development Group Ruan Windstream Communications
CUNA Mutual Group JTowa Premium, LLC Shine Bros. Corp.

Curries Division of AADG, Inc. ISG Standard Golf Co.
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CALENDAR OF EVENTS - 2022

AUGUST 16 .
Tax Public Policy Meeting ABI‘
(Members Only)

3
ABI Offices | Des Moines W

———————————————————————————————————————————————————————————————————————— N W 2™ W i

X y S
AUGUST 18 s ._\: 21 ” & N9y
Economic Growth Public Policy B 9 N
Meeting (Members Only)

ABI Offices | Des Moines

SAD

AUGUST 29
Executive Open Golf Outing
Glen Oaks Country Club | West Des Moines
OCTOBER 4
Legends in Manufacturing Awards Dinner
FFA Enrichment Center | Ankeny

OCTOBER 5
Manufacturing Conference
FFA Enrichment Center | Ankeny
Visit www.iowaabi.org and click the “Events” tab for details on
upcoming events.

EVENT REWIND

A 'Boji Bash: CEO/Executive Forum a Success
JULY 28-29 | OKOBOJI

ABI executives from around the state gathered in Okoboji to hear a geopolitical
update, take notes on mergers and acquisitions; listen to business leaders share their
greatest challenges and successes and learn about the "Ridiculously High Standards" of
Anderson Erickson from Chair and CEO, Miriam Erickson Brown. The event concluded
with an excellent tour of Spencer Municipal Utilities' top-of-the-line water treatment
plant before attendees departed for home. To learn more about how to be a part of this
exclusive event, contact Holly Mueggenberg at hmueggenberg@iowaabi.org.

IADG

nergy
Bank

Revolving Loan Fund

www.IADG.com

Low-Cost Financing for
Business Energy Efficiency Projects

Modern|zat|on Process Improvement

Low Interest Revolving Loan Fund:

Finance energy efficiency and renewable energy
projects through the IADG Energy Bank. With qualified
energy improvement projects, facilities need no
upfront or additional capital. Loan payments can be
flexibly arranged to meet your energy savings.

Energy Bank Parameters:

e Loans: $50,000-$300,000
e Rate: 1%

e Term: Up to 10 Years

e Origination Fee: 1%

Services Provided:
Easy Application and Approval Process
Independent and Unbiased Project Review
Customized Financing Solutions
Project Implementation Assistance
Ongoing Project Monitoring and Support

Eligible Borrowers:

The IADG Energy Bank is focused on making loans
to businesses and industries for energy efficiency
improvements and renewable energy projects.
Preference will be given to manufacturers.

Lighting Equipment Upgrades

Contact:
Bruce Nuzum
800-888-4743

MORE DETAILS:
For program overview, related

requirements, and ensure availability

of funds, contact Bruce Nuzum or I AD G
visit:

lowa Area Development Group
PARTNERS IN PROGRESS

IADG.com/EnergyBank
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ADVISORY COUNCIL

SARAH MILLER
Anthologic

. Legends
AssuredPartners ) :
Honoring lowa's
A’ Manufacturing Leaders
JIM NALLEY
BCC Advisers

Nominate an

m DREW LARSON
\= %!  BrownWinick Law Firm

& in manufacturing!

MIKE O’DONNELL .
CIRAS Elevate Advanced Manufacturing

will be recognizing 4 winners at

its “Legends in Manufacturing”
DAVID WEBER awards dinner on October 4, 2022!
CLA

Nomination category descriptions

and a nomination form can be
AMY FERGUSON found at www.elevateiowa.com
EMC Insurance . “ "

(click on “About”).

Deadline for nominations is August 23rd!
MICHAEL TEACHOUT

Focus OneSource

KENDRA SIMMONS —— | ‘V'A‘ . =

Fredrikson & Byron

BRIAN CROTTY
HDH Advisors

Meet ABI's Newest Members

Principal® Financial Network . . . . .
of Central lowa Visit our newest members’ websites, and see how their products and services can benefit you:

American Bank & Trust, NA | www.goambank.com

JODI SCHWEIGER CFO Systems, LLC | cfosystemsllc.com
The lowa Clinic

Foster Group | www.fostergrp.com

SHAZAM | www.shazam.net

CASEY CASON

Wells Fargo Learn more about how ABI membership could benefit your company

by visiting www.iowaabi.org/membership/why-abi.



